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Site Analysis and Marketability
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Site Analysis and Marketability
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Site Analysis and Marketability
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Site Analysis and Marketability

What can it be? | What do we want it to be?
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Site Marketability Analysis: Access
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Site Marketability Analysis: Visibility
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Site Marketability Analysis: Traffic
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Site Marketability Analysis: Image

Access ...that quality that

evokes a strong image
in an observer. Itis that

= Vehicle

» Pedestrian

= Water shape, color, or
Visibility arrangement which
« Single Family facilitates the making of
- vividly identified,
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Design
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Site Marketability Analysis: Design

Walkable Neighborhood Design*
- Mix of Uses

. Short Block Lengths: 300 to 500 feet
lengths are considered ideal

Continuous, wide sidewalks

Calm traffic (with few exceptions)

Street-oriented buildings




Site Marketability Analysis: Character
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Site Marketability Analysis: Character

Cool Industry Functional Industry
(Rehab Potential) (No Office Rehab Potential)



Site Marketability Analysis: Character & Place

Quality of place can have a profound impact
on local markets and economies.



Site Marketability Analysis: Amenities
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Site Marketability Analysis: Amenities

Property premiums for parks in new developments range from 2 to 50 percent,
depending largely on urban design, park development, and access and visibility*

*Adapted from John L. Crompton's research, as well as Matthew Wetli's research at the Danter Company



Site Marketability Analysis: Amenities
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Site Marketability Analysis: Metrics

Demographics & Metrics
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Site Marketability Analysis: Metrics

Median Age Median Income
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Site Marketability Analysis: Cond|t|ons

Demographics & Metrics
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Site Marketability Analysis: Mixed Use

Mixed Use Synergies and Conflicts I"‘r Market Grid for Mixed-Use Developments
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Site Marketability Analysis: Mixed Use

~ Market Grid for Mixed-Use Developments o
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Site Marketability Analysis: Adjacencies

Mixed Use Synergies and Conflicts
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Site Marketability Analysis: Examples
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Site Marketability Analy5|s Examples
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Site I\/Iarketablllty Analy5|s Examples
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Site I\/Iarketablllty Analysis: Exa_mples

= Midrise Housing
= N'hood Services
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Market Strategy: Defining Neighborhoods and Districts
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