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• Embrace the connection between our day-to-day work as FCS Educators 
and the value of awareness campaigns for meaningful connections to our 
communities.

• Increase awareness of successful FCS campaigns.
• Utilize national marketing resources to create local promotional materials.
• Identify one way to utilize resources to enrich both education within the 

local community, as well as, to meet self-determined professional goals.

Today
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Justifying Home Economics: Fight the right war 
Sue L. T. McGregor McGregor Consulting Group, 
Canada 

Strategic Decision Solutions (Williams, 2019) used with permission 
Four Industrial Revolutions 
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Outer System: 
Society, culture, 

customs, 
government

Interaction 
System (between 

inner and outer 
systems)

Inner System: 
Family, work, 
community, 

school

Individual

Informing our work

Social Ecological Model

Model adapted from figure 2, Scheer, 2020 
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An OCEAN of Opportunities!

National Organizations and Partnerships

NEAFCS  (National Extension Association of Family and Consumer Sciences)

AAFCS   (American Association of Family and Consumer Sciences)
   
FCCLA        (Family, Career and Community Leaders of America)

NCFR         (National Council of Family Relations)

National Partnership for Recruiting, Preparing, and Supporting FCS Educators
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• March – Living Well Month

• To establish and maintain name 
recognition for the Extension FCS 
Programs and raise public 
awareness of Extension FCS 
services in local communities, 
statewide, and nationally

• List of marketing and promotion 
materials online (screenshot left)

National Extension Association 
of Family and Consumer 
Sciences (NEAFCS)
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• "Do you know there is a documented 
shortage of FCS educators across the 
nation? To address the shortage, an 
innovative and collaborative approach to 
recruit, prepare, and support FCS 
educators is critically important!"

• Social media - #FCSedDAY 
#SayYestoFCS

National Partnership for Recruiting, 
Preparing, and Supporting FCS Educators 
(also referred to as the Alliance for Family 
and Consumer Sciences)
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• The annual celebration of FCS Educator 
Day always takes place on the Wednesday 
of FCCLA Week

• 2023-2024 Theme: The Ultimate Journey

• (left) screenshot 
https://fcclainc.org/engage/say-yes-fcs

• Toolkit, 30+ pages

Family, Career, and Community 
Leaders of America (FCCLA)

https://fcclainc.org/engage/say-yes-fcs
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• AAFCS highlights FCS 
Day on December 3rd, 
to celebrate the value 
and impact of the FCS 
profession and to 
commemorate the 
birthday of founder, 
Ellen Swallow Richards

• Screenshots (left)

American Association of Family 
and Consumer Sciences (AAFCS)
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• The toolkit to promote family science is 
for all professionals and encompasses 
those who work at the university level

• Create Your Elevator Pitch

National Council on Family 
Relations (NCFR)
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Figure 1 (Monk, Bordere, Benson, 2021)
Continuum of Public Scholarship
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Annual Dates related to National 
Associations and Ohio Examples
January February

FCS Educator Day, 
Wednesday of 
#FCCLAWeek

March
Living Well Month, 

NEAFCS
NW OH FCS Teacher

In-Service Day

April
The National Child Abuse 
Prevent Month

May June July August

September October
OAFCS conference

November December
December 3rd

Ellen Swallow Richards’ 
birthday, AAFCS
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The National Child Abuse Prevention Month

Using national materials to 
raise local awareness

• Kickoff Events
• Lunch and Learns
• Paid Media Campaigns
• Outreach tools
• Email Marketing
• Radio, Billboards, TV
• Social Media, and Cable
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Using national 
resources to 

support 
programming
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Northwest Ohio FCS Teacher In-Service Day
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2023 OAFCS Conference
at The Ohio State University 

Join Us October 19-20, 2023  

Educational 
Tools and 
Resources

Leadership, 
Advocacy and 
Collaboration

Research 
and 

Scholarship

Trends and 
Technology
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Identify how you will utilize 
a national resource to enrich 
both education within the 
local community, as well as, 
to meet self-determined 
professional goals.

FCCLA Planning Process
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Action Plan:
Family and Consumer Sciences

Enriching  work using a National Professional Organizations/Resource
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Set Goal Implement 
Plan

Share 
Results

Call For Action

Where Do We Go From Here?

Family and Consumers Sciences
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• Patrice Powers-Barker, Lucas County, powers-barker.1@osu.edu
• Marie Economos, Trumbull County, economos.2@osu.edu
• Margaret Jenkins, Clermont County, jenkins.188@osu.edu
• Heather Reister, Butler County, reister.6@osu.edu
• Melissa J. Rupp, Fulton County, rupp.26@osu.edu
• Beth Stefura, Mahoning County, stefura.2@osu.edu
• Sandra Slater, Lake County, slater.216@osu.edu (on work team, not in 

person at conference)

go.osu.edu/oceanContact Information

mailto:powers-barker.1@osu.edu
mailto:economos.2@osu.edu
mailto:jenkins.188@osu.edu
mailto:reister.6@osu.edu
mailto:rupp.26@osu.edu
mailto:stefura.2@osu.edu
mailto:slater.216@osu.edu
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Thank You!

“The science and art 

of living and working well 

in our complex world”

American Association of 

Family and Consumer Sciences

Plese visit

https://go.osu.edu/naefcs2023

To complete the evaluation

https://go.osu.edu/naefcs2023
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