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COMM 2321
Writing for Strategic 
Communication

Course Description

Introduction to, and instruction and practice in 
writing, reporting, and editing for the strategic 
communication industries.
This course is designed as an overview of different writing styles for use in PR 
and strategic communication industries. The course will cover both direct me-
dia writing (such as press releases and inquiries) as well as descriptive writing 
(for leaflets and websites).

Classroom:
Tu/Th 12:45 - 14:05

Journalism 224

Open Hours
Tues & Thu: 3pm-4pm 
Wed: 9am - 11am 
Journalism 220

Contact George 
Pearson.325@osu.edu 
Or mail through Carmen
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CLASS DESIGN
My aim is to teach much of this class 
as a ‘flipped classroom’ design.

For those unfamiliar with what a 
flipped classroom is, it reverses the 
traditional learning environment. 
Instructional content, such as lectures, 
will be generally done outside of the 
classroom. There will be short lecture 
videos accompanying each class for 
you to consume.

This frees up time in class to spend on 
activities and assignments. Essential-
ly, the things that would normally be 

done as homework, are done inside 
the class instead.

I believe doing practical work in class 
and consuming lecture content out of 
the class helps students engage with 
the content and gain more from it.

However, it does mean that you need 
to watch the lecture videos and do 
the readings ahead of class. If you 
don’t, you may struggle to keep up 
with the work and it will very likely 
hurt your participation score since you 
will struggle to be involved in conver-
sations. 

READINGS & 
COURSE  
MATERIALS
Each week there will be a number 
of materials to study before the 
class. For each class there will be 
readings and videos available on 
Carmen.

Most of the readings will be short 
extracts from book chapters or 
websites available as PDFs on 
Carmen. However, you will need 
a copy of the AP Stylebook. You 
can get this either as a physical 
book or as a digital subscription.

You can find out more at https://
www.apstylebook.com/

ATTENDANCE & GRADING POLICY
You are expected to attend every, 
or nearly, every lesson of this class. 
Missing classes will lead to you losing 
points for participation, as well as 
missing in-class assignments.

However, I do also understand that 
University is tough, and therefore stu-
dents from time to time will need to 
miss lessons. If you are going to miss 
a class you must email me BEFORE 
the class, or you will be counted as 
absent. 

I will judge all absences on a case-by-
case basis, and take into account: the 
validity of the excuse; your previous 
number of absences; your standing in 
the course; and your manner.

For assignments, all late assignments 
are graded as 0. Extensions will be 
granted on a case-by-case basis, tak-
ing into consideration: the validity of 
the excuse; the size of the assignment 
due; the time till the deadline; your 
standing in the class; and your man-
ner. 

However, all extensions must be 
arranged BEFORE the deadline. No 
retroactive extensions will be granted. 
You cannot make-up small in-class 
assignments.

I generally aim to be flexible with stu-
dents. I understand that various issues 
can get in the way of completing an 
assignment from illness, to family is-
sues, or even just workload from jobs, 

internships etc. If you are struggling 
to complete an assignment on time I 
would much rather you spoke to me 
rather than not completing the assign-
ment (the worst I can do say is no).

All grades granted are final. I do not 
review grades on appeal. The only 
circumstance where I will review 
a grade given is for objective error 
(for instance if I gave you a 0 for not 
completing the assignment when in 
fact you had). I will however, provide 
feedback on all work you submit.
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PLEASE TAKE CARE OF YOURSELF
As a student you may experience a 
range of issues that can cause bar-
riers to learning, such as strained 
relationships, increased anxiety, 
alcohol/drug problems, feeling down, 
difficulty concentrating and/or lack 
of motivation. These mental health 
concerns or stressful events may lead 
to diminished academic performance 
or reduce a student’s ability to partic-
ipate in daily activities. The Ohio State 
University offers services to assist you 
with addressing these and other con-
cerns you may be experiencing. 

If you are or someone you know is suf-
fering from any of the aforementioned 
conditions, you can learn more about 
the broad range of confidential mental 
health services available on campus 

via the Office of Student Life’s Coun-
seling and Consultation Service (CCS) 
by visiting ccs.osu.edu or calling 614-
-292--5766. CCS is located on the 4th 
Floor of the Younkin Success Center 
and 10th Floor of Lincoln Tower. You 
can reach an on-call counselor when 
CCS is closed at 614-292-5766. 

If you are thinking of harming yourself 
or need a safe, non-judgmental place 
to talk, or if you are worried about 
someone else and need advice about 
what to do, 24 hour emergency help 
is also available through the Suicide 
Prevention Hotline (Columbus: 614-
221-5445 / National: 800-273-8255); 
or text (4hope to 741741); or at suici-
depreventionlifeline.org

EXTERNAL RESOURCES
The Writing Center

If you need further help with your 
writing I strongly advise you to contact 
the writing center. The Writing Center 
offers free help with writing at any 
stage of the writing process. Appoint-
ments are available in-person at 4120 
Smith Lab, as well as for online ses-
sions. They also offer walk-in hours.

You do not have to bring in a piece of 
writing in order to schedule a writing 
center appointment. 

You can find out more at  
https://cstw.osu.edu/writing-center.

Student Advocacy

If you have any external issues that 
may have a long-term affect on your 
ability to participate fully in this class 
or others, I advise students to contact 
Student Advocacy. 

The Student Advocacy Center is com-
mitted to helping students navigate 
Ohio State’s structure and to resolving 
issues that they encounter at the uni-
versity. Their purpose is to empower 
students to overcome obstacles to 
their growth both inside and outside 
the classroom

You can find out more at  
http://advocacy.osu.edu/

BEING  
PROFESSIONAL
I am a big believer that college 
is intended to prepare you for 
the real world, and that for many 
your undergraduate career is like 
your first job. 

To that end, I will treat you pro-
fessionally, and need you to do 
the same. As of such, I will expect 
you to behave in a professional 
manner throughout the class. 
Consequently:

• Factual, and obvious grammar 
and spelling mistakes stand out 
to employers. Therefore, they 
are weighted heavily in this 
class.

• Be sure to come to class on 
time and ready to work on 
the material for the day. This 
includes going over the lec-
ture and reading materials in 
advance.

• You are missed when you are 
absent. Given the heavy focus 
on group work in this class, 
missing class has a significant 
impact on others in the class. 
If you are going to miss class I 
expect you to tell me at least 
two hours BEFORE class.

• Do not leave or pack up your 
things early unless you’ve spo-
ken to me beforehand. It’s rude 
and disruptive.

• Dress sensibly. I aim to have a 
number of guest speakers in 
this class and you never know 
when a potential employer 
might show up. I really don’t 
want to have to discuss appro-
priate clothing with you but I 
will if needs be.

• Treat everyone in the class with 
respect and keep discussions 
civil.
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TECHNOLOGY POLICY
While technology has been shown to 
hinder learning in many circumstanc-
es, technology is a major part of the 
communication industry. 

Therefore, rather than prohibiting 
technology, you are actively encour-
aged to bring and use your laptop to 
use for class work. In fact, you will 

need a computer to complete most of 
the assignments in this course.

However, you are expected to use 
your computer and smartphone re-
sponsibly, and anyone in class caught 
using technology for non-class pur-
poses can expect to be called out and 
lose marks for participation.

STUDENT RESPONSIBILITY
Students are responsible for ensuring 
they have the technology necessary to 
complete the course. If you are experi-
encing any technical difficulties with 
University software and websites (e.g. 
Carmen, Buckeyemail etc.) you should 
contact the IT Service Desk as soon as 
possible. If you are having problems 
with external services, such as the 
Google Analytics training, you should 
contact me as soon as possible.

If you experience any problems with 
any OSU IT services, you should 
also check the system status page 
on the OCIO website (https://os-
uitsm.service-now.com/selfservice/

system_status) which logs any wide-
spread existing problems with OSU IT 
services.

Technical problems will not gener-
ally be considered a valid excuse for 
non-participation or missing a dead-
line, unless there is an acknowledged 
problem with the IT systems by the 
OCIO that would reasonably affect 
people’s ability to complete the work, 
or if you have raised an ongoing ticket 
with IT Services (I will expect proof 
of this ticket, and I may contact IT 
services to ensure the situation is 
ongoing).

IT PROBLEMS?
If you are experiencing problems 
with any of University IT (such as 
problems with email, passwords, 
Carmen etc.) you should contact 
the OSU IT Support Desk on

614-688-HELP 
(4357).
Standard support hours are 
available at https://ocio.osu.
edu/help/hours, and support for 
urgent issues is available 24x7.

AVOID TECHNOLOGY DISASTERS
This course, like the communication 
industry as a whole, relies heavily on 
access to computers, specific soft-
ware, and the Internet.

At some point during the semester 
you will likely have a problem with 
technology. Your laptop will crash; 
your iPad battery will die; a recording 
you make will disappear; you will acci-
dentally delete a file; the wireless will 
go down at a crucial time.

These, however, are inevitabilities 
of life, not emergencies. Technology 
problems are not excuses for unfin-
ished or late work. Bad things may 

happen, but you can protect yourself 
by doing the following:

• Plan ahead: A deadline is the last 
minute to turn in material. You can 
start - and finish - early. Particularly 
if challenging resources are re-
quired, or you know it will be time 
consuming to finish this project you 
should avoid leaving things too late.

• Save work early and often: Think 
how much work you do in 10 min-
utes. I recommend autosaving every 
2 minutes.

• Make regular backups of files in a 
different location: Between Box, 

Google Drive, Dropbox and others, 
you have ample places to store and 
back up your materials. Use them. 
(Also, Box has unlimited free stor-
age for OSU students, and is a great 
resource - it has saved me from 
technology disasters in the past. You 
can access Box at box.osu.edu.)

• Save drafts: When editing, set aside 
originals and work with a copy.

• Practice safe computing: On your 
personal computer, install and use 
software to control viruses and 
malware
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ASSIGNMENTS

(100 points)

The first rule of any job is to turn up. 
Therefore you are expected to attend 
every, or nearly every, lesson this 
semester (more information on page 
3). However, you are also expected 
to actively take part in the class while 
you are there by contributing to class 
discussion.

Participation can come in many forms: 
taking part in class discussion, shar-
ing your work with the class, offering 

others feedback, asking questions, or 
even attending office hours.

Conversely, clearly being on social 
media or texting a friend during class 
will hurt your participation score.

You will receive feedback on your 
attendance and participation grade at 
three points during the semester. Ap-
proximately after week 3, week 6, and 
at the end of the summer semester.

ATTENDANCE & PARTICIPATION

(100 points)

AP (Associated Press) Style are the 
rules by which almost all media 
content is written. Every week we 
will work on improving our AP style 
through a series of challenges. Work-
ing in teams you will be given sen-
tences and asked to rewrite them in 
correct AP style.

There will be ten quizzes throughout 
the semester, with each quiz consist-
ing of five questions. The AP quizzes 
will be open book, and you will be 

encouraged to use web resources and 
the AP Style Guide itself, to answer 
the questions.

The quizzes are designed to get you 
used to the fundamentals of AP style, 
as well as feeling comfortable using 
resources available to solve more 
complex problems.

AP QUIZZES

(100 points)

There will be ten small individual 
assignments over the course of the 
semester. These will be completed 
both in-class and in your own time, 
depending on the assignment.

They will cover a wide range of skills 
useful for your strategic communica-
tions career, from idea generation, to 
writing styles, to interviewing tech-
niques.

These will be individual assignments 
you complete by yourself. They will 
usually be designed to make you think 
and reflect on the topics we have 
covered in class. 

They will be spread out over the 
course of the semester, with the first 
due in the first class, and the final due 
the final class of the semester.

Each assignment is worth 10 points.

INDIVIDUAL ASSIGNMENTS

10%

10%

10%10%



Page 6  

ASSIGNMENTS

(50 points)

Being a good writer requires excellent 
knowledge of grammar. Nothing will 
turn editors and readers away from 
your writing more than grammatical 
mistakes.

This part of the course is designed as a 
refresher to common grammar rules. 
This part will be entirely self-taught, 
with various resources and readings 
designed to help you with grammar 
rules you may be uncomfortable with.

There are five sections, each covering 
a different topic of grammar. At the 
end of each section there are a series 
of quizzes that will be automatically 
graded.

The quizzes should help refresh your 
memory on certain grammar rules as 
well as help identify areas that you 
may need to pay extra attention to in 
the future.

GRAMMAR QUIZZES

(50 points)

For the three writing exercises (see 
the ‘Large Writing Exercises’ part on 
the next page) you will also offer peer 
review feedback to other students in 
your class.

Not only does this provide you with 
useful feedback on your writing, but 
learning to offer feedback to others is 
a useful skill to have as a writer and 
editor. 

You will receive a grade for both sub-
mitting a draft to be peer reviewed, 
as well as giving feedback to a fellow 
student. This means to receive a grade 
for this assignment, you will have to 
submit a draft of your assignment 
before the deadline of the story.

This process will happen before the 
first submission of the assignments, 
giving you time to incorporate the 
feedback you receive.  Each peer re-
view exercise is worth 20 points.

PEER REVIEW

(100 points)

The midterm takes place in week 10.

The midterm is split into two parts: 
AP & grammar editing; and deadline 
writing & rewriting.

Part one involves an AP style speed 
quiz (20 points), and editing of a pre-
written press release (30 points).

Part two will involve writing a press 
release from scratch based on a 
prompt. 

This will test your ability to write 
and think quickly. This section will be 
worth 60 points

This means there are 10 makeup 
points available for the midterm, so if 
you lose some points somewhere you 
can make them up at other places.

MIDTERM

5%

5%

10%
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ASSIGNMENTS

(150 points)

There will be three substantive writing 
exercises during the course of the 
semester - each worth 50 points. 

These exercises should involve careful 
writing, quality research, and novel 
ideas.

There will be three writing exercises:

• A news story
• A feature story
• Writing website text

These will be done at three different 
points throughout the semester. For 
each assignment you will be able to 
submit this assignment twice; both a 
first submission and a rewrite. You will 
receive feedback from me and your 
peers between the two drafts. Your 
final score will be the average of the 
two grades

LARGER WRITING EXERCISES

(200 points)

The final project is designed to bring 
together the various skills you have 
learned throughout the semester. 

You will be charged with creating an 
entire communications package with 
press release and website informa-
tion.

You will work in small groups (mostly 
groups of three, but maybe one or 
two groups of four). You will create 
a project that comprehensive and 

meriting the efforts required for the 
final project.

The project will contain a press 
release, feature story and website. 
These will all then be placed on a 
website which you build. 

As well as submitting the assignments 
you will also submit a small project 
report detailing the steps you took to 
complete the assignment.

FINAL PROJECT

(30 points)

There will likely be some opportu-
nities for extra credit to be gained 
throughout the semester. Up to 30 
points of extra credit can be earned 
(30 credits is the cap set by the Uni-
versity). 

Extra credit opportunities will involve 
a range of tasks including: taking part 
in certain studies, attending field trips 
or scenario sessions outside of class 
time, attending designated guest 
speaker talks and others.

If there is an event you think may 
merit receiving extra credit for attend-
ing or participating in, do get in touch 
with me. As long as it is something I 
can offer to the wider class as well, 
and you give me enough notice, I may 
be willing to consider offering extra 
credit for ideas you suggest.

EXTRA CREDIT

30%

20%
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ACADEMIC INTEGRITY
Your written assignments, should 
be your own original work. You are 
encouraged to ask a trusted person 
to proofread your assignments before 
you turn them in - but no one else 
should revise or rewrite your work.

In general, you are prohibited in uni-
versity courses from turning in work 
from a past class to your current class, 
even if you modify it. If you want to 
build on past research or revisit a top-
ic you’ve explored in previous courses, 
please discuss the situation with me. 

It is the responsibility of the Com-
mittee on Academic Misconduct to 
investigate or establish procedures for 
the investigation of all reported cases 
of student academic misconduct. The 
term “academic misconduct” includes 
all forms of student academic miscon-
duct wherever committed; illustrated 
by, but not limited to, cases of plagia-
rism and dishonest practices in con-
nection with examinations. Instructors 
shall report all instances of alleged 
academic misconduct to the commit-
tee (Faculty Rule 3335-5-487). For 
additional information, see the Code 
of Student Conduct http://studentlife.
osu.edu/csc/

ACCESSIBILITY
The University strives to make all learning experi-
ences as accessible as possible. If you anticipate 
or experience academic barriers based on your 
disability (including mental health, chronic or tem-
porary medical conditions), please let me know via 
email immediately so that we can privately discuss 
options. You are also welcome to register with Stu-
dent Life Disability Services to establish reasonable 
accommodations. After registration, make arrange-
ments with me as soon as possible to discuss your 
accommodations so that they may be implement-
ed in a timely fashion. SLDS contact information: 
slds@osu.edu ; 614-292-3307; slds.osu.edu ; 098 
Baker Hall, 113 W. 12th Avenue.

DIVERSITY
The School of Communication 
at The Ohio State University 
embraces and maintains an en-
vironment that respects diverse 
traditions, heritages, experienc-
es, and people. Our commitment 
to diversity moves beyond mere 
tolerance to recognizing, under-
standing, and welcoming the 
contributions of diverse groups 
and the value group members 
possess as individuals. In our 
School, the faculty, students, and 
staff are dedicated to building 
a tradition of diversity with 
principles of equal opportunity, 
personal respect, and the intel-
lectual interests of those who 
comprise diverse cultures.

TITLE IX
Title IX makes it clear that vio-
lence and harassment based on 
sex and gender are Civil Rights 
offenses subject to the same 
kinds of accountability and the 
same kinds of support applied to 
offenses against other protected 
categories (e.g., race). If you or 
someone you know has been 
sexually harassed or assaulted, 
you may find the appropriate 
resources at http://titleix.osu.
edu or by contacting the Ohio 
State Title IX Coordinator, Kellie 
Brennan, at titleix@osu.edu

SOCIAL MEDIA
If you want to connect professionally on social media, you are more than wel-
come. I am due to leave OSU sometime in the near future, so feel free to use 
these to get hold of me for professional references or advice in the future.

twitter.com/gdhpearson

linkedin.com/in/gdhpearson
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LESSON-BY-LESSON CONTENT
Below is a guide to the content we will cover in each lesson this semester. This is however, meant as a guide, and some 
details may change.

Week Date Major Topic Lesson Topic
1 20-Aug Introduction to the course

22-Aug

News Writing

PR & Media Relationship
27-Aug AP Style
29-Aug Inverted Pyramid

2 3-Sep Interviews & Sources
5-Sep Headlines & Editing
10-Sep

Building a Story
Using Images

12-Sep Using Social Media
3 17-Sep Pitching and working with reporters

19-Sep

Different Genres

Writing on complex topics
24-Sep Feature writing
26-Sep Localizing stories

4 1-Oct Writing for Broadcast
3-Oct Writing for social media
8-Oct Social media strategies
10-Oct NO CLASS - UNIVERSITY CLOSED FOR AUTUMN BREAK

5 15-Oct Different Genres Broadcast Media
17-Oct

Media Inquiries
Media inquiries

22-Oct Media Inquiries II
24-Oct

Midterm
Midterm Review

6 29-Oct Midterm
31-Oct

Descriptive Writing
Website Structure

5-Nov Website Writing
7-Nov SEO

7 12-Nov
Packaging Materials

Packaging
14-Nov Careers

19-Nov
Issues in  
Society

Ethics

21-Nov Linking media theory
8 26-Nov Class review

28-Nov NO CLASS - UNIVERSITY CLOSED FOR THANKSGIVING
3-Dec Final Project Final project

Tentative Nature of the Syllabus

This syllabus is an agreement between the instructor and the student. Events that transpire over the semester may 
require me to modify the syllabus. In the event I need to modify the syllabus, I will announce the modification in class. 
However, it is your responsibility to keep up with any such modifications.


