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The professional who I interviewed was Mindy Sabella, an ex-coworker of my 

mother. Mindy is a Brand Strategist who works for a branding firm known as Landor 

Associates. I was most interested in interviewing her as branding, a key component to 

marketing, interests me a great deal for a variety of reasons. I have always been very 

interested in psychology, and the field of branding surely utilizes psychological concepts 

frequently to successfully reach consumers. Branding also requires the ability to think 

outside the box and work with others to reach solutions to problems which may be far 

from apparent. I have always loved creative work, and I believe a career in branding 

would suit me very well.  

Mindy is currently living in Milan, Italy and is fluent in Italian. Her phone number 

is 39-338-480-9417 and her email is mindelina321@gmail.com. Mindy earned her MBA 

from the Middlebury Institute of International Studies at Monterey and her B.A. from 

Goucher College. At first, Mindy was attending college as a pre-med major. Afterwards, 

she changed her major to become a pre-law undergraduate. After deciding that neither 

of these professions suited her well, she decided to change majors again, this time, to 

business. After working as a clerk at a bank for some time after college, Mindy became 

involved in an internship with the bank marketing innovations division for this bank. She 
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explained that this division was very small at the time, but had great potential for growth 

in the future. After spending time as a dedicated and hard-working intern, she received 

a job in this field. She is now happily employed in a similar profession by Landor 

Associates. From speaking with Mindy, I was able to learn a lot about the details of a 

career in branding, Landor Associates, and the sort of work which she is involved in on 

a daily basis.  

Mindy began by explaining that the field of Marketing is very broad, and that she , 

of course, currently specializes in branding, a large subdivision of marketing. The field 

of branding is currently very large, and it began to grow around the time Mindy was 

graduating college. Mindy is involved in the agency side of branding at Landor, and 

often works in groups of people to consult clients who are interested in their services. 

Mindy and her co-workers are responsible for working with various companies to create 

a brand image, often from scratch. Companies which Landore currently deals with 

include Lamborghini, Visa, PepsiCo, Kraft-Heinz, Marriott, Microsoft, FedEx and 

General Electric.  

Mindy explained that although her work is often challenging, demanding and 

stressful, it is also very fun and enjoyable for her. She said that the work she is involved 

in is “creative work” and requires a high level of curiosity, an adequate personal drive to 

be successful, and an ability to “stretch your thinking far and wide.” She told me that the 

field of branding and marketing altogether is constantly changing and evolving. This 

requires the ability to deal with change well, and adapt to new innovations and 

technologies which become available as time goes on. Mindy explained that the most 



important and impactful ways which the field is advancing deal with technology. She 

explained that as technologies become available, she and her co-workers must always 

be able to think ahead and come up with new and insightful ways which companies may 

reach consumers. To remain on the cutting edge of branding, Mindy and Landor 

Associates work to help companies reach the public through various mediums. To do 

so, she explained that companies such as hers often must partner with technological 

industries such as graphic design agencies in order to create effective and professional 

final products. Mindy believes though that advances in the field of branding often move 

more slowly than they could and should. To stay ahead, she constantly strives to come 

up with progressive ideas which her firm may use while working with clients. This sort of 

thinking seems to be very valuable and important in a marketing career. 

 I believe I am a creative individual, and have always loved working on diverse 

assignments which involve original ideas and creative thinking. As I, myself, work 

towards a career in marketing, Mindy suggested a few courses of action for me to look 

into. Though schooling is important in building skills such as time-management, 

self-discipline, and critical thinking, she explained that multiple internships in a variety of 

fields would be most beneficial, and would not only give me professional experience, 

but would help me to truly discover which sort of career suits me best. During 

internships I may have the opportunity to gain greater creative thinking ability as well as 

to build connections which could help me to attain a career once I graduate. After 

asking about possible career paths for individuals who are fresh out of college, Mindy 

explained a possible progression of jobs which one may expect to experience in the 



field of marketing or branding. First, one may begin in a research position as a brand 

analyst. Responsibilities would include researching successful strategies and 

considering important statistics to contribute findings to a larger firm. After 2-4 years in 

this profession, a driven individual may expect to move up to a brand strategist, who is 

responsible for managing analysts and drawing important conclusions from data. After 

some time here, he may have the opportunity to move up to higher management 

positions with greater, more wholly encompassing responsibilities within a company. 

While I knew that I had some level of interest in going into this interview, I now 

am fairly sure that this is a career field which I will enjoy and accell in. Creative thinking, 

a casual work environment, high levels of collaboration and diversity of tasks are all 

fundamental elements of marketing/branding which I believe I will enjoy. Thanks to the 

tremendous amount of information and examples which Mindy was able to give me 

during this interview, I believe I now have a great concept of what a job in marketing 

may look like for me in the future. 

 

 

 

 

 

 

 

 



Thank you letter: 

Dear Mindy,  
 
I wanted to say thanks so much for doing the interview with me! You gave me a 

lot of really great info about your job, and talking with you was great! Whenever I have 
asked people in business about what they do they usually talk for 10 minutes and I am 
left with little to no understanding of what it is that they actually do (my mom for 
example). You were much better at breaking it down for me and I think I have a really 
solid understanding about what you do (which is very reassuring for myself, as a 
marketing major).  
 
Best wishes,  

Ben Gugick 
 


