
I found the competition really valuable.  It was informative and provided an 
opportunity to meet and discuss issues directly with the current members 
of the Ohio cannabis industry.  It was also refreshing to work with students 
outside of the law school. Thank you for offering this opportunity to step 
outside the law school and tackle a real-world problem. I’ve found that some 
best learning experiences I’ve had in my academic career so far are ones I 
wouldn’t necessarily seek out on my own.

– 2019 Cannabiz Sprint Student Participant



In the fall 2018, the Drug Enforcement and Policy Center reached out to the Center for Innovation Strategies to 
inquire about their interest in collaborating on a Business of Cannabis Roundtable and on a student 
competition focused on the cannabis industry. Inspired mainly by the Boston University Cannabis Start Up 
Competition, the centers wanted to provide Ohio State students an opportunity to engage with this emerging 
industry and explore innovative solutions to its unique problems.  Green Lion Partners, which helped launch 
the Boston University competition, provided advice and support for the development of student programming 
that would focus on innovative problem-solving in a distinctive business space. 

The inaugural 2019 Cannabis Innovation Sprint at The Ohio State University was held over six weeks, starting 
with the first workshop on February 28th and culminating in a final pitch presentation session on April 4th. 
Prior to its beginning, a call went out to the cannabis industry in Ohio, asking for help identifying challenges 
facing the industry. Based on the input received, four broad topic areas were identified: Education, Data 
Collection, Diversity, and Criminal Justice Reform. 

The sprint consisted of four workshops designed to help students create an innovative solution within one of 
four identified topic areas. Additionally, students were restricted to non-plant touching aspects of the industry 
and were required to incorporate a social equity element in their proposals. Each workshop was attended by 

February 28th: Workshop #1: Ancillary Business

March 5th: Submit Teams & Core Problems

March 7th: Workshop #2: Social Aspect

March 21st: Workshop #3: Innovation Potential

March 26th: Sign Up for Final Pitches

March 28th: Workshop #4: Business Strategy

April 4th: Closed Door Pitch Event
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members of the Ohio cannabis industry who acted 
as mentors to the student teams. In each workshop, 
students continued to narrow the scope of their 
project ideas, learned effective design thinking 
strategies and eventually worked toward developing 
an innovative solution. (Summaries of each team’s 
project are on following pages.)

The initial workshop was attended by 71 students, 
indicating a very active interest in this industry. 
Ultimately, nine teams had an opportunity to 
pitch their project ideas to a panel of 15 judges, 
consisting of representatives from the cannabis 
industry as well as Ohio State faculty and staff 
working in the Drug Enforcement and Policy 
Center and the Center for Innovation Strategies.  A 
total of 31 students participated in the final pitch 
event, representing 19 departments and colleges 
across the university and a mix of graduate and 
undergraduate students. Small financial prizes 
were awarded, with a total of $1500 distributed to 
winners of six accolades: Best Social Aspect, Best 
Business Model, Best Foresight Improvement on 
the Industry, Best Solution to Given Problem, 
Most Creative Concept, Best Presentations.         
The awards were supported by five             
sponsors: Cannabiz Advising, The Ohio 
Cannabis Chamber of Commerce, 

The Botanist, TDCANN Institute, and 
Terrasana. 

The Sprint received very positive feedback, both from 
the students and the industry participants. We expect 

to conduct a 2020 Cannabis Innovation Sprint and will be 
looking for ways to enhance the opportunities for students to 

work with industry participants to turn their ideas into concrete 
business plans. 

71 
INTERESTED
STUDENTS

9
PRESENTING

TEAMS

Accounting • Anthropology • Chemical Engineering 
• Communications • Data Analytics • Economics •
Electrical and Computer Engineering • Finance • Human 
Development and Family Studies • Horticulture and 
Crop Science • Industrial and Systems Engineering • 
Industrial Design • Information Systems • Law • Logistics 
• Marketing • Mechanical Engineering • Psychology •
Public Affairs

PARTICIPATING MAJORS



WeeDrive
Nicole Beaupre • Kalie Mcknight

At present, it is illegal to transport cannabis legally purchased in adult-use 
states across the state’s line. WeeDrive aims to provide disposal sites at 
gas stations and rest stops along state lines to allow individuals who did 
not consume all purchased product an opportunity to dispose of any such 
product in a legal, safe and environmentally friendly way. Disposed product 
would be sent to a lab to be tested and recycled into circulation for people 
who have medical needs but are unable to afford medical cannabis. By 
disposing of purchased cannabis in safe-disposal sites, individuals avoid 
the risk of arrest for transporting cannabis across state lines and law 
enforcement agencies can save time and money on pursuing such crimes.

WorkLeaf
Nolan Hanna • Zack Young • Rahul Sreeram

WorkLeaf hopes to create an innovative HR Solution for legal cannabis 
use by improving the outdated policies and by breaking common 
misconceptions. WorkLeaf aims to create a program that analyzes legal 
consumption habits of employees to ensure it does not negatively impact 
work performance, thus providing protection against unfair termination, 
destigmatizing use, and fostering a safer environment for legal use. 
Employees who voluntarily sign up complete an at-home observation with 
breath-sampling to analyze their habits. When an employer requests a 
drug test at work, our information can provide evidence about how, if at all, 
the employee’s legal cannabis use will impact his or her work.

Strain Source
John Ertle • Anna Grushetsky • Seth Moore • Muru Singaram • 
Andrew Harris • Devon Sutton

Strain Source addresses the need to exchange reliable localized 
information for dispensaries, growers, and consumers by providing a 
secure platform to organize and share data resulting in consistency of 
product and user experience. By focusing on the data collection from the 
grower to the consumer, Strain Source hopes to build a qualitative profile 
of the more intricate parts of the cannabinoid system. Additionally, it will 
help improve the user experience by expanding knowledge of chemical 
composition and pharmaceutical effects of each individual strain.

STUDENT PROJECTS

Winner:
Best Solution to Given Problem

Winner:
Most Creative Concept

Winner:
Best Business Model



Weedgenics
Christopher Robinson • Olivia Wolf • Elliott Waissbluth • 
Cameron Leids

Weedgenics is a tool that brings together cannabis consumers and the 
industry by collecting and using real-time data and user information to 
educate and recommend the best products for each individual. By giving 
users the ability to see what products other people with the same condition 
are using, Weedgenics will help collect data for future strain and THC/CBD 
recommendations and for the community as a whole. This will be achieved 
through Metrc API Integration, and receiving real-time data about available 
products and purchases. 

Support SESH
Andrew Notar Donato • Dhruv Taneja • Jason Littman • 
Saiid Khusenov •  William Gilliand

Support SESH addresses the lack of connection among MMJ patients 
through the creation of an educational and social community, by providing 
curated meetings facilitated by specialists via an in-person or Virtual 
Platform. The process begins with pairing patients together into support 
groups based on shared interests and diversity, coordinating with patients 
to determine convenient time and place to host. Once at SESH, a 
budtender or appropriate person facilitates introduction, discussions, 
or various activities. Once the community, support, interest group model is 
proven and Support SESH will encourages policy change, education, and 
improve public perception of cannabis. 

Cannabliss
Pretish Desai • Rushi Shelat • Kunj Pandya

Cannabliss hopes to create a community of progressive thinkers through 
our craft experience, by allowing the beauty around a cup of coffee to 
radiate through to the preconceptions of cannabis. Our retail store will offer 
cannabis storage and self-service pick-up lockers similar to an Amazon 
Store, while our main business will focus on a CBD/craft coffee shop 
that facilitates the empowerment of individuals to effect positive change 
through collaboration and innovation. Each coffee sold will contain a 
unique QR code that leads to a new educational experience every time.

weedgenics

Winner:
Best Presentation



(VYV) Voice Your Vision
Stephen Post • Ty Bender • Lauren Todd • Savannah Sockwell

VYV strives to promote a socially equitable, honest lifestyle in a cannabis 
industry that has failed to address injustices still existent from its past 
illegality. Through the development of a lifestyle, a socially-equitable 
brand standard, and a community reinvestment program, VYV will create 
marketplace trust between cannabis businesses and the patients they 
serve. This will be accomplished through a consultation model. For 
businesses, consultants will create a social equitable report and how to 
improve efforts in the community. For the community, VYV will offer a 
rehabilitation worker program and HR provider for previously incarcerated 
individuals. 

A Rose From Concrete
Sebastian Portuondo • Ari Daring • Zoe Eads-Scofield

While minorities face incarceration for drug charges at disproportionately 
high rates, the legal cannabis industry is dominated by predominantly white 
males. Despite nationwide efforts to legalize the cultivation and distribution 
of cannabis, minorities still face barriers from entering the industry. A Rose 
From Concrete wishes to create a program tailored for disadvantaged high 
schoolers to provide valuable horticultural knowledge and experience. By 
partnering with local colleges, A Rose From Concrete hopes to provide 
deeper learning opportunities and a unique certification to students who 
complete the program. This will ultimately create a talent pipeline for 
qualified candidates to network with interested employers. 

OATH
James Paskett

OATH wishes to design a unique Venture Studio Pro Bono Program. This 
design and innovation consultancy will dedicate over 50% of its efforts to 
pro-bono service for non-profit organizations. Any organization or company 
that does not have the capabilities or framework to utilize the power of 
design, can seek out OATH to help improve their process and business 
structure. OATH is a commitment to help people for a better future. 

Winner:
Best Foresight Improvement 

on the Industry

Best Social Aspect



Cannabiz Advising
www.cannabizadvising.com
Most Creative Concept Award Sponsor

The Ohio Cannabis 
Chamber of Commerce
ohioccc.org
Best Foresight Improvement on the Industry Award Sponsor

The Botanist
www.shopbotanist.com
Best Social Aspect Award Sponsor

TDCANN Institute
tdcann.com
Best Solution to Given Problem Award Sponsor

Terrasana
terrasanacannabisco.com
Best Presentation Award Sponsor

SPONSORS

HOSTS




