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Mideast Area Young Cooperator Conference a success
Nearly 100 members participated in the annual YC meeting held in Sandusky, Ohio

More than 95 young members of Dairy Farmers of America’s (DFA) 
Mideast Area recently gathered for three days of education and 
leadership development in Sandusky, Ohio. 

The Young Cooperator Conference, held February 25 - 27 at Kala-
hari Resort, included speakers on cow comfort, milk pricing, dairy 
promotion and DFA activities, both nationally and locally.

“This conference provided ideas to become a better dairyman in-

cluding tips on improving cow comfort, nutrition and milk quality 

on our dairy. It also helps us to network with DFA staff and other 

young dairy farm leaders in our area,” says Tim Roell of Camden, 

Ohio.

Seig Dairy honored as the 2014 Mideast Area Member of Distinction 
Amanda and Nate Cromer were recognized at DFA’s 2014 Annual Meeting

er, Dave, help to keep cow comfort a top priority on the dairy. 

Sieg Dairy has been a DFA member farm for more than 20 years. 

Amanda and Nate say membership gives 

them peace of mind. 

 “I’m always confi dent that we’re going 

to have a good market and I don’t have to 

worry about whether the product’s going 

to be sold or not. A lot of stability and it 

takes a load off,” Nate says. 

In addition to daily dairy chores, Amanda 

drives a school bus route. Together, the 

family has faced constant change and 

transition, but she says running the fam-

ily dairy brings enjoyment.
 

“Everything that is presented here is how 

we take care of our lives, our family, our 

cattle. It is a refl ection of how much we 

care and how much work and effort we put into our day-to-day 

jobs. So I want it to be presented as though it is cared for and we’re 

proud of it,” Amanda says. “

DFA recently concluded its 16th Annual Meeting, held in Kansas 

City, Mo., March 18 - 19. Complete Annual Meeting coverage, in-

cluding photos, daily recaps and videos and stories of this year’s 

Members of Distinction, can be found at the Leader online at dfale-

ader.com. In addition, more information and highlights will come to 

you in the spring edition of Leader coming out in April. 

Congratulations to Amanda and Nate Cromer, of Sieg Dairy in Ridge-

way, Ohio, for being selected as the 2014 Mideast Area Member 

of Distinction. The Cromers were honored 

during DFA’s Annual Meeting earlier this 

month. 

Sieg Dairy started with Amanda’s great-

grandfather more than 60 years ago. 

Nate, who doesn’t have a dairy back-

ground, began working on the dairy four 

years after marrying Amanda. The couple 

worked the dairy with Amanda’s father, 

Karl. In 2006, he was diagnosed with can-

cer, limiting his work on the dairy. Before 

he passed away in 2009, Karl spent time 

planning and making changes to create a 

smooth transition on the farm for Aman-

da and Nate. 

“I think at the end of his time with us, he 

was a little questioning – is this the route they need to take? ....

The fact that we’re all still here and we’re all still somewhat sane, 

that’s a huge accomplishment,” Amanda says. “I’m very happy to 

continue the family tradition of operating the farm. It just feels very 

comfortable. I guess it’s in my blood, so to speak.”

Today, the Cromers milk 75 cows and farm 400 acres to provide 

feed for the herd. They raise chickens to harvest their eggs and 

keep a small herd of goats to help teach their children, Meadow, 

Callie and John, how to milk. The kids, along with Amanda’s broth-

Amanda and Nate Cromer with their children 

Meadow, Callie and John. The Cromers were 

selected as the 2014 Mideast Area Member of 

Distinction award winner. 

The conference brings together DFA members who have expressed 

an interest in learning more about the Cooperative and their indus-

try. 

Gary and Karen Truance of Vinton, Ohio attended “with the inten-
tion of gaining more information. Being a fi rst generation farmer, 
we feel it can only help us with growing the dairy.” 

In addition to the chance to network with other young dairy farm-

ers, the participants heard a DFA update from Brad Keating, senior 

vice president of DFA’s Eastern Fluid Group. Jeff Raney, chairman of 

the Mideast Area Council, encouraged attendees to become more 

involved in DFA.
Continued on page 2
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“These young members are the future leaders of the Cooperative 
and the industry. Some already have taken a leadership role within 
the Cooperative and others preparing to step into a position in the 
coming years,” says Raney, a farmer from Adamsville, Pa. “It is 
important for our young members to understand how their Coop-
erative can help them be successful in this 
business.”

Part of being successful in the dairy indus-
try includes understanding the services 
and benefi ts available to DFA members, 
including farm supplies and fi nancing and 
risk management options. In addition, Fa-
bian Bernal, manager of dairy production, 
shared photos and videos that demonstrat-
ed excellent cow comfort and helped the members understand how 
comfortable cows are healthier and more profi table. 

Participants also had the option of touring Toft Dairy in Sandusky, 

Ohio. This family-owned and -operated dairy is more than 113 

years old and is Ohio’s oldest dairy. Toft’s distributes its dairy and 

ice cream products to customers within an approximate 100-mile 

radius of the Sandusky plant.

“It is refreshing to spend time with young members who are ex-

cited about the future of the dairy industry,” says Heather Scho-
fi eld, Mideast Area Young Cooperator Program coordinator. “It is 
a reminder that the long-term investments DFA makes in customer 
relations, our own brands and member benefi ts are there to serve 
the members today and into the future.” 

DFA’s Young Cooperator program encour-
ages dairy farmers, ages 40 or younger 
who have an active role on a DFA member 
farm as a member, a partner or an employ-
ee, to focus on personal and professional 
growth, learn the latest innovations in the 
industry and network with peers. Through 
meetings and exposure to other industry 
organizations, DFA Young Cooperators be-

come leaders and ambassadors for DFA and the industry.

David and Gina Tighe of Ridgeway, Ohio, summed it up well. “It is 

great to get away, be refreshed, share ideas with other young farm-

ers and be updated on the heartbeat of our Cooperative.”

For more information on the Young Cooperator program and the 

opportunities available through it, contact Heather Schofi eld at ext. 

7986 or hschofi eld@dfamilk.com .

Continued from page 1

Market Administrator announces negative Producer Price Differential for February
The Federal Order (FO) 33 blend price was the highest of all time. 

Yet, in some areas of FO 33, there was a negative Producer Price 

Differential (PPD).   

The PPD is one of the fi ve FO prices announced each month by the 

FO 33 Market Administrator (MA). The PPD is one element that is 

part of the total FO milk price in a component order.

Customers – meaning the plants – pay for milk based on what is 

made from that milk. A fl uid plant pays the Class I price for milk 

they sell in jugs and cartons. A cheese plant pays the Class III price. 

A plant that produces multiple products has to pay the class price 

for the volume used in each class. Simply put, all the dollars col-

lected divided by the total milk in the FO would give you a “blend” 

price per hundredweight.

Farmers are not paid based on how their milk is used. They are 

paid based on their components (butterfat, protein and other solids) 

fi rst. Under the federal order pricing system, milk of equal quality 

and components holds equal value, regardless of whether it is used 

for cheese or is bottled.

Why can the PPD be negative?
The MA totals up what the plants owe for all the milk used in Feb-

ruary – this is the “blend” price mentioned above. Then it fi gures 

what each producer should be paid for all their components. The 

difference between the two calculations is the PPD. Put different-

ly, the blend price minus the Class III price equals the PPD. If the 

amount plants owe is greater than the value of the components, 

the PPD is positive. If the amount plants owe is less than the value 

of the components, the PPD is negative. 

Most of the time, the PPD is positive because Class I is a higher 

value and Class III. But occasionally there is a large increase in the 

cheese market in a short period of time which means components 

increase in value quickly. Because the PPD is the difference be-

tween what the plant pays for the milk they use (the blend price) 

and what producers get based on their components (Class III price), 

when the Class III price is higher than the blend price you get a 

negative PPD. 

If you live in Michigan, northwest Ohio or northern Indiana, you 

may have noticed a negative producer price differential (PPD) on 

your February fi nal check.

Why could my PPD be different than my neighbor’s?
If you compare checks with other dairy farmers remember that some 

milk marketing organizations and customers change the PPD listed 

on the check from what the MA announces as a way to bolster 

their own premium levels. If the MA announces a PPD of 12 cents, 

a DFA Mideast member will see a PPD of 12 cents. An independent 

producer could see a PPD of 2 cents and a customer premium of 10 

cents. DFA Mideast is committed to being transparent and always 

showing the PPD as it is announced by the MA. 
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DFA 100 Percent Survey ScoresDFA 100 Percent Survey Scores
Congratulations to DFA members who earned perfect Congratulations to DFA members who earned perfect 

scores on recently completed Interstate Milk Shippers scores on recently completed Interstate Milk Shippers 

Grade A surveys.Grade A surveys.

Indiana: David and Lydia Stoltzffus, GreensforkIndiana: David and Lydia Stoltzffus, Greensfork

Kentucky: Smith Brothers, Springfi eldKentucky: Smith Brothers, Springfi eld

Instead of throwing millions of dollars into a Super Bowl ad, Chi-

potle spent its advertising money differently this winter. In what’s 

probably the burrito chain’s most outrageous attempt to get its 

customers to think about the food they eat, last month the res-

taurant chain debuted a new show on Hulu called  Farmed and 

Dangerous.

The show runs as a four episode series focusing on a fi ctional indus-

trial agriculture company that comes up with a dubious plan to feed 

cows petroleum-based animal pellets. Those pellets save the com-

pany money, but they also make the cows explode. Calamity ensues 

and the audience indirectly learns about pressing issues facing the 

food industry, such as the reliance on fossil fuels and the overuse of 

antibiotics on animals.

If you’re engaged in modern, conventional production agriculture, 

chances are you’re not going to like this Chipotle campaign any 

better than its previous campaigns. You may become outright en-

raged. You may be driven to rant about it on social media.

Before you do, consider this: It’s more important that we act and 

react with authenticity, integrity and transparency instead of being 

anti-Chipotle. Farmed and Dangerous lead character Buck Marshall 

is the embodiment of how memorized talking points, condescending 

explanations and self-serving slogans create an environment where 

a majority of consumers think that modern, conventional food produc-

tion is on the wrong path.

Let’s try to understand the context in which Chipotle is taking this 

approach, why it might resonate with consumers who want to 

know more about how their food is produced and how you might 

be able to succeed by authentically sharing your stories and being 

more transparent.

When engaging consumers about food system issues, the im-

portant question is “how does your response make you appear?” 

to the person you’re trying to reach. Do we need to respond to 

Chipotle? I don’t think so. Do we need to respond to consumers’ 

concerns about food production? Absolutely, and in a manner that 

does not brand us “big, bad ag.”

For too long, agriculture has responded to affronts similar to Chi-

potle’s Farmed and Dangerous by attacking its attackers and falling 

back on science to justify current practices - an approach that’s inef-

fective in building trust and support. The science and economics of 

agriculture and food production may tell us we can do something, 

but consumers want to know if we should.

The question “should we?” is a very different dynamic than “can 

we?” and one agriculture needs to learn how to answer. So instead 

of attacking and getting mad, please consider using this heightened 

consumer interest in food to actively participate in a more informed 

conversation about how food is produced.

Consumers have every right to be curious about how their food is 

produced. Regardless whether or not you like Chipotle’s tactics, as 

a food system stakeholder, at least it’s trying to engage consum-

ers about food production issues.

Are you?

Chipotle’s new campaign is stepping stone to talks on how food is produced
By David White, senior director, commodity relations, Ohio Farm Bureau Federation
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Sign up for direct deposit at www.dfamilk.com. Log in to myDFA and 

click on the “Area News” tab. Scroll down to “Direct Deposit” and print 

a direct deposit form. Mail the form and “void check” to DFA Mideast, 

Attn: Clara, 1035 Medina Road, Suite 300, Medina, OH 44256.

Last month President Barack Obama signed into law the 

Agriculture Act of 2014, also known as the Farm Bill. The 

bill contained several dairy policy reforms, including the 

creation of the Margin Protection Program (MPP).

DFA has compiled several resources to help answer mem-

ber questions about the dairy provisions contained in the 

bill, including a frequently asked questions document, a 

guide to understanding the MPP and a calculator designed 

to assist in determining your premium cost, coverage level 

and benefi ts under the MPP. 

You can access all of these resources by logging into myD-

FA at dfamilk.com. For more information or questions about 

Farm Bill programs, call George Harper at 816-801-6146.

Farm Bill resources available on 
myDFA
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M I D E A S T  –  F E D E R A L  O R D E R  # 33                                    February 2014 
Serving portions of Indiana, Kentucky, Michigan, Ohio, Pennsylvania and West Virginia 

Market Statistics Mar 2014
Estimate

Feb 2014 
Actual

Jan 2014
Actual

Feb 2013
Actual

Butterfat ($ per pound) 2.0052 2.0109 1.7874 1.6619 
Protein ($ per pound) 4.4216 4.6044 4.1870 2.9609 
Other Solids ($ per pound) 0.4605 0.4453 0.4155 0.4534 
Somatic Cell Rate ($ per cwt.) 0.00111 0.00114 0.00104 0.00083 
Producer Price Differential ($ per cwt.) * 0.94 0.02 0.75 1.12 
Statistical Uniform Price * 23.80 23.37 21.90 18.37 
F.O. Class I Price (base zone) * 25.59 24.02 23.48 20.21 
F.O. Class II Price 24.31 23.73 22.21 18.49 
F.O. Class III Price 22.86 23.35 21.15 17.25 
F.O. Class IV Price 23.58 23.46 22.29 17.75 
Number of Producers  5,984 6,005 6,092 
Total Pounds Producer Milk  1,296,733,160 1,322,079,049 1,365,274,265 
Daily Average Producer Milk  46,311,899 42,647,711 48,759,795 
Daily Average Per Producer  7,739 7,102 8,004 
Daily Average Class I  17,912,282 18,267,765 18,163,550 
Market Average Butterfat Producer Milk  3.86% 3.89% 3.84% 
Market Average Protein Producer Milk  3.18% 3.19% 3.16% 
Market Average Other Solids Producer 5.71% 5.71% 5.75% 
F.O. Class I Utilization 38.7% 42.8% 37.2% 
F.O. Class II Utilization 16.2% 11.8% 15.0% 
F.O. Class III Utilization 31.3% 35.0% 31.0% 
F.O. Class IV Utilization 13.8% 10.4% 16.8% 

* base prices announced are determined at Cuyahoga County, Ohio

After a brief decline from record CME cash cheese prices, both CME cash block and barrel prices rebounded to near $2.30 per pound in the first 
week of March. The strength in CME cash cheese and butter prices influenced CME milk futures. 

CME Class III milk futures for the second half of 2014 are trading nearly 75 cents per hundredweight higher than a month ago when CME cash 
cheese markets were at record prices. A similar story occurred in CME Class IV milk futures. The second half of 2014 in both markets remained 
sharply lower than nearby contract months due to expectations of increasing milk production outpacing demand later in the year. Strong global 
demand persisted through the past month, which is influencing expectations for the remainder of the year.  

The strength in CME dairy prices can be attributed to strong global demand, declining milk production in China, and slightly increasing milk 
production throughout the United States. January’s U.S. exports, the latest data available, of nonfat dry milk (NFDM) were 85.5 million pounds, 
nearly 16 million pounds more than a year ago. American cheese exports were 20.1 million pounds, nearly 8 million pounds more than a year 
ago. This equates to more than 500 truckloads of cheese. Butter exports were 22.4 million pounds, up 12.9 million pounds from a year ago.  

While export demand is much stronger than a year ago, production levels of dairy products were only slightly higher with butter production 
reported lower than a year ago. NFDM and skim milk powder production reported the strongest year-over-year difference at 4 percent higher.  

Milk production in the United States increased nearly 1 percent in January after two months of unchanged milk production. This may be a sign of 
higher milk production in coming months, especially as regions of the United States begin spring flush. Globally, milk production is reported 
strong with the European Union, Australia and New Zealand all reporting stronger milk production than year-ago levels.  

On the input side of the market, CME corn and soybean meal futures increased during the past month due to strong demand (particularly in the 
soybean complex).  The spread between CME Class IV milk futures and the feed index for the second half of 2014 is averaging $10.56 per 
hundredweight, slightly higher than a month ago due to stronger CME dairy prices. The same spread using CME Class III milk futures is $9.57 per 
hundredweight, about 40 cents per hundredweight higher than one month ago. Historically, these spreads have averaged between $7 and $8 per 
hundredweight. 

The February 2014 F.O. #33 blend price increased $1.47 to $23.37 from January 2014. The blend price projection for March 2014 would result in 
an increase of $0.38 to $23.75 per hundredweight. 


