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AgriNaturalist is the official publication of The Ohio State University College of Food, Agricultural, and 
Environmental Sciences. Its purpose is to give practical journalism experience to students and provide faculty, 

staff and students with a source of information about college issues and current events.

Patience is a virtue we sometimes disregard. Students, faculty, staff and supporters 
of the College of Food, Agricultural, and Environmental Sciences at The Ohio State 
University know better than anyone that a fast-paced environment can cause 
anxiety and pandemonium. Usually, that creates inefficiency. However, to some these 
feelings are motivators. How, you might ask? The agriculture industry, CFAES and the 
university adapt and evolve to experience improvement and success. 

The world around us has accelerated. But, we do not have to get caught up in the 
hustle and bustle. We can stay focused on our goals, our pace and our success. It 
is easy to be eager to see your crops emerge from the soil, but they do not grow 
overnight. It takes time to understand the process and make the most of the present. 
The agriculture industry has experienced many climatic events naturally, politically 
and suddenly. We must have patience to analyze, evaluate and act in responsible, 
proactive ways. Ohio State and CFAES have also seen new partnerships, new faculty, 
new projects and new passions. These changes are nothing short of stressful, but 
extremely satisfying. This is proof we are not slowing, just appeasing to the process.

This edition marks 120 years of the AgriNaturalist magazine. Not only that, but 27 
talented colleagues have joined to bring you the forefront of today’s industry and 
college news. We hope you will turn the pages not rapidly, but thoughtfully, to see the 
eminence of the university, CFAES and the agriculture industry. 

2O14 STAFF

EDITOR
Caroline Weihl

ASSOCIATE EDITOR
Nicole Steiner

GRAPHICS EDITORS
Brent Stammen
Jacquelyn Sherry

WEB EDITOR
Dara Ferryman

BUSINESS MANAGER
Diana Stacy

ASSOCIATE BUSINESS 
MANAGER
Ellen S. Gilliland

ADVISOR
Emily Buck, Ph.D.

STAFF WRITERS

Kristen Anderson

Gabriela Beni

Kelly Fager

Katie Fisher

Eileen Gress

Jaime Knipp

Kristin Kugler

Jessica MacMurray

Kayla Maletz

Siera Marth

Courtney Michael

Ashley Morgan

Lauren Pigg

Abbigail Poling

Lauren Prettyman

Lydia Rinehart

Amy Schmitz

Jessica Shanahan

Jared Sims

Samuel Wildman

Row 1 (Top, L to R): Kelly Fager, Kristin Kugler, Gabriela Beni, Jaime Knipp

Row 2: Katie Fisher, Ashley Morgan, Siera Marth, Abbigail Poling, Dara Ferryman

Row 3: Eileen Gress, Samuel Wildman, Lauren Pigg, Lydia Rinehart, Courtney Michael

Row 4: Kayla Maletz, Jared Sims, Nicole Steiner, Brent Stammen

Row 5: Jacquelyn Sherry, Kristen Anderson, Amy Schmitz, Jessica MacMurray

Row 6: Jessica Shanahan, Lauren Prettyman

Row 7: Ellen S. Gilliland, Diana Stacy, Caroline Weihl

EDITOR’S NOTE



Agricultural Communication
AgriScience Education
Community Leadership
    Leadership
    Community & Extension Education

Undergraduate Majors

To learn more about ACEL visit: 

Undergraduate Minors
Agricultural Communication
Community Outreach Education
Leadership Studies
Youth Development

Graduate Programs

Master’s Degree Online

Master’s Degree Program
    Agricultural Communication
    Agricultural Education
    Community and Extension Education
    International Development
    Leadership

Ph.D. Program
Agricultural and Extension Education

Agricultural and Extension Education

Discover Your Niche

Department of 
Agricultural Communication, 
Education, and Leadership

acel.osu.edu @ACELatOSU



AgriNaturalist5

On May 16, 2013, one undergraduate student received a 
surprising phone call from the governor’s offi ce, and what 

she was told would change her life for the next two years. A 
junior in agricultural communication in the College of Food, 
Agricultural, and Environmental Sciences (CFAES), Stacie Seger is 
a humble student who enjoys working with other students and 
being involved in organizations. However, one bold decision in 
the spring of her sophomore year drastically changed how she 
would interact with students across the university. 
   Over the years, there have only been a few students from 
CFAES who accepted the challenging, but rewarding task 
of serving as the undergraduate trustee for The Ohio State 
University Board of Trustees. The competition against other 
outstanding students from across the university is tough, but 
according to records from the board, CFAES was represented 
from 2001 to 2003 by Joseph Shultz, and then again from 2007 
to 2009 by Debra Van Camp. The steep competition and daunting 
responsibilities cause this position to be held in high esteem, 
and one many CFAES students do not pursue. Deciding to go 
after an opportunity such as this takes careful contemplation 
and confi dence. By accepting the challenge, students represent 
their college and university at a state level.

TAKING THE PLUNGE
In February 2013, Seger was debating if she wanted to apply for 
the undergraduate position for the Ohio 
State Board of Trustees. It was a two-year 
term and more responsibility on top of her 
other commitments. “It is an opportunity 
that I almost didn’t apply for because I 
never thought I’d have the chance,” said 
Seger. After weighing the pros and cons, 
she fi nally decided that she should apply. 
Seger completed and submitted her 
application for the trustee position. Upon 
her return, Seger moved forward in the 
process, which included several interviews 
and elimination rounds. First, Seger was 
interviewed by a student leadership panel 
at the governor’s offi ce, which was followed 
by an interview with the trustees and 
members of the governor’s team. Finally, 
Seger received a call from the 
governor’s offi ce saying she was 
chosen for the position. 
   In May 2013, Seger offi cially began her two-
year term on the Ohio State Board of Trustees, 

where she is one of 19 trustees and serves as the one and only 
representative for the Ohio State undergraduate student body. At 
fi rst, Seger said she was in disbelief, but then her drive to do her 
best for both the university and CFAES emerged. “This has been 
surreal, in a sense,” said Seger. 

WHO IS STACIE SEGER?
“She brings an energy to the board,” said Blake Thompson, 
secretary of the Board of Trustees. He described Seger as a 
positive individual and also fi nds that Seger’s background in 
agriculture is very benefi cial. Thompson believes Seger’s views 
often bring a very important perspective to the board. “She 
[Seger] is really able to understand and integrate the land-grant 
mission and extend campus to all of Ohio,” said Thompson. He 
also noted that Seger is a “strong advocate for ag issues and has 
a deep understanding of them” and uses the board as a platform 
to advocate for agriculture.
   “The conversation of agriculture kind of stems around me 
at meetings and events. I believe in the agriculture industry 
and what it does for the world,” said Seger. She added, “as 
an ag comm. major, the sharing in conversation about ag 
never stops. It’s pretty cool to have the background that I do 
because it starts conversations.” Seger summed up her role as 
a trustee by saying, “I give the 
student perspective and bring 
a different way of looking at 
things.” As a student trustee, 
she does not have voting rights, 
but said, “even though I don’t 
get to vote, my comments are really taken in to account.” Seger 
spoke passionately about what this experience has meant to her 
so far. “This position has allowed me to see OSU through a new 
set of eyes, to see the breadth of where OSU reaches. That is one 
of the most treasurable parts. ” 

A YEAR IN REVIEW
To sum up the fi rst year of her term, Seger 
said, “the experience altogether is hard 
to put into words.” She is honored and 
thankful, and said that this adventure 
has been a chance for her to never stop 
learning about the university and to see 
how Ohio State is truly incredible. “It has 
been a remarkable service to be part of 
such impactful conversation,” she said. 
“Our choices will be affecting the next 
generation of Buckeyes.” 
   When asked about what she would tell 
students when they are unsure about 
chasing any opportunity, Seger said that 
she has three tips for them.  First, never 
tell yourself no and always try. Second, 
think about what is important to you and 

really be true to yourself. Lastly, but not 
least, Seger said, “let your Buckeye 
pride shine.” 

One Student Accepted 

“Our choices will be affecting 
the next generation of 

Buckeyes.”-Stacie Seger

Undergraduate Student Trustee, 
Stacie Seger

Photo provided by Stacie Seger

Challenge
T h e

BY DARA FERRYMAN

PROFILE
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ability to collaborate with new and diverse people. Bart Johnson, 
owner of Agri Communicators Inc., was a member of Alpha Zeta 
Fraternity, now commonly known as FarmHouse. “Embrace the 
college life, there is much to learn outside of the classroom,” 
said Johnson. “Take advantage of the opportunities that present 
themselves.” Johnson stays connected with Ohio State by 
working with students who intern at Ohio’s Country Journal. 

INTERNSHIP EXPERIENCE
  The College of Food, Agricultural, and Environmental Sciences 
emphasizes the importance of internship experiences, making it 
part of the bachelor’s degree curriculum. Some students travel 
far and wide to experience the working field, while others find 
local opportunities. Pat Petzel, vice president of communications 
at the Ohio Farm Bureau Federation, completed three internships 
while in college and believes they help students figure out what 
they do or do not like. She advises students to network with as 
many people as possible because it connects you with resources. 
“As a student, it is important to figure out what you like to do 
and what you’re good at,” said Petzel. “Soak up the experiences.” 
Petzel advises students to say yes to opportunities as much 
as possible, show up to events and take advantage of every 
experience, including study abroad, joining a club or working 
for a cause. 

“BUT FOR OHIO STATE”
  There are many other industry leaders who started in the 
same seats as students at Ohio State. These outside activities 
and organizations are what most alumni remember about 
their time on campus. There are many ways to take action on 
campus when you find the right balance between school, work 
and reaching out to others. Looking back, alumni see how they 
benefitted from the out-of-class experiences they participated 
in and how it helped them to get where they are, whether it 
was an experience seen on a resume, the lesson learned or 
knowledge gained from it. 
  Attend a meeting of a club you find interesting and see if you 
like it. Go to an event and meet someone new. The people you 
encounter can help lead you down a successful career path.  
Find something you are interested in, and you will be motivated 
for years following graduation. You never know − the next 
industry leader could be sitting right next to you. 

Are you one of those people who pulls out their 
little black planner with sticky notes and to-do 

lists spilling out the side whenever someone asks 
you to make plans? Are you so busy that you have 
to stop and think whether or not you fed your cat? 
Or are you that person who comes home after class, 
throws your half-zipped book bag by the couch, 
grabs the remote and sits there all night to watch a 
“Two-and-a-Half Men” marathon?
  Your time is valuable, whether you are watching 
TV, locked away in your 12-foot by 12-foot box you 
call a room studying or running from meeting to 
meeting. Have you ever stopped to really wonder 
what the involvement you have now on campus 
will do for you in the future? Where is it going to 
take you? Should you become more involved? How 
do the organizations you are involved with now 
help you in the long run?
  The Ohio State University has endless 
opportunities to become involved. Whether you are 
looking to become a member of a club, join Greek 
life or find an internship experience, there is a 
niche for everyone. Industry leaders Aaron Arnett, 
Bart Johnson and Pat Petzel, all attribute their 
success to the opportunities they had outside their 
classrooms at Ohio State. 

ORGANIZATION INVOLVEMENT 
  Companies like Select Sires have leaders on their 
team who began their journey at Ohio State. Aaron 
Arnett, vice president of beef genetics, attributes 
becoming a leader of the beef cattle industry to 
his involvement at Ohio State. Arnett was active 
in Saddle and Sirloin, Pre-Vet Club, Experience 
College For A Day and the Livestock Judging Team. 
His experiences with the Livestock Judging Team 
opened the doors for an internship with Select 
Sires, and later that internship helped him obtain 
a full-time position with the company. Arnett 
stays connected to the university by lecturing in 
beef production and helping with the livestock 
evaluation class. He knows that relationships from 
the college are important through the years and 
hopes others will value them. “The networking you 
leave with is absolutely critical,” said Arnett. 
 
GREEK LIFE
  Other students become involved in Greek life, 
where friendships are made and students learn the 

“Embrace the college life, there 
is much to learn outside of the 

classroom.” -Bart Johnson

M e e t  i n d u s t r y  l e a d e r s  w h o  s t a r t e d  i n  y o u r  s e a t s 
a n d  f o u n d  s u c c e s s  t h r o u g h  c o l l e g e  i n v o l v e M e n t . 
BY JACQUELYN SHERRY
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S E N I O R S
Clair Bullock
Major: Environmental Policy  
and Decision Making
Hometown: Cincinnati, Ohio 
Person of greatest impact: My 
parents, who have been my No. 1 
support system and constantly 
inspire me to be the best possible 
version of myself

Sandra DePue 
Major: Animal Sciences
Hometown: Hamden, Ohio
Favorite college memory: Having 
dinner and singing Carmen Ohio 
in Bunratty Castle on the 2012 
Human and Animal Interaction 
study abroad in Ireland 

Kristen Bartholomew 
Major: Animal Sciences

Hometown: Oswego, New York 
Favorite college memory: 

Marching down the ramp into 
Ohio Stadium on my last home 

game, in the middle of a blizzard

Sarah Finney
Major: Animal Sciences

Hometown: Marshallville, Ohio
Person of greatest impact: Dr. 

Eastridge, I probably wouldn’t 
have done half the things I have 

if I hadn’t met him

Amy Jo Frost 
Major: Agriscience Education
Hometown: Bloomingburg, Ohio
Advice: Students will get much 
more out of honing their energy 
in on a few student organizations 
or involvements rather than  
over committing

Mara Gordon 
Major: Agribusiness and  
Applied Economics
Hometown: Wellington, Ohio 
Favorite college memory: Going 
to Georgia and Oklahoma to 
volunteer with Habitat for 
Humanity

Kristy Klingenberg 
Major: Animal Sciences
Hometown: Logan, Ohio 
Advice: There is no other time in 
your life where you will be able 
to have all the opportunities that 
a university like Ohio State can 
offer at your fingertips

Michael Hannewald
Major: Sustainable Plant Systems

Hometown: Waterville, Ohio
Favorite college memory:

Working with Collegiate Young 
Farmers to organize Farm to 

Fork Food Dialogues

Kelsey Koke 
Major: Animal Sciences

Hometown: Worthington, Ohio 
Person of greatest impact: The 

Ohio State Equine Program, 
specifically Dr. Cole, Dr. Reddish 

and Dan Rhodeback

Danielle Matthews
Major: Agribusiness and 
Applied Economics
Hometown: Ohio City, Ohio
Advice: Your greatest potential 
is still unknown until you truly 
learn to be yourself and be  
happy with it

2 0 1 4     T o p  2 0
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S E N I O R S
Matheus De Nardo
Major: Natural Resource 
Management
Hometown: Wooster, Ohio
What is your favorite college 
memory: Creating lifelong 
memories and relationships with 
a wide array of people

Amanda Prickett
Major: Animal Sciences
Hometown: Kingston, Ohio 
Favorite college memory: My six-
week study abroad experience in 
Brazil with Alpha Zeta Partners

Eric Leber
Major: Agricultural  

Systems Managment 
Hometown: Monroeville, Ohio

Favorite college memory: Football 
game days at the Horseshoe

Allison Pullin
Major: Animal Sciences
Hometown: Charleston,  

West Virginia
Favorite college memory: Equine 
Studies Study Abroad Program 

to Germany and France

Anastasia Purgianto 
Major: Food Science  
and Technology
Hometown: Jakarta, Indonesia 
Advice: You will have tons of 
opportunities to get your feet 
wet in anything that might be 
of your interest. Go ahead and  
embrace them!
 
 

Nicholas Rettig 
Major: Agribusiness and  
Applied Economics
Hometown: Napoleon, Ohio
Advice: Don’t be afraid to take 
chances, because you miss out on 
100 percent of the chances you 
don’t take

Lara Staples  
Major: Animal Sciences
Hometown: Hammersville, Ohio
Favorite college memory: Studying 
abroad in Brazil for six weeks

John Schoenhals
Major: Plant Pathology

Hometown: Archbold, Ohio
Advice: Don’t base your decisions 

on what others do or what they 
think you should do. Find solid 

friends, and lean on them when 
things get tough

 

Stephanie Verhoff 
Major: Sustainable Plant Systems

Hometown: Kalida, Ohio 
Favorite college memory: Being 

linked into the 107th class  
of SPHINX

Katherine Wenner 
Major: Animal Sciences
Hometown: Lewis Center, Ohio 
Favorite college memory: Rushing 
the football field in 2011 after our 
surprise Homecoming game win 
against Wisconsin

2 0 1 4     T o p  2 0
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What 8 CFAES clubs did this year:

Agricultural Systems Management
• Conservation Tillage Conference
• Lawn mower clinic

Alpha Gamma Sigma
• AGS Scarlet and Gray Midwest Showdown
• Buckeyethon
• Walk A Mile In Her Shoes

CFAES Voyagers
• 50 classroom visits
• Two 5Ks for study abroad fundraising
• Two study abroad program reunions

FAES Learning Community
• Farm Science Review
• John Deere facilities and urban farm tour

FarmHouse
• Back 2 School Bash
• 1st place homecoming float

Poultry Science
• Thanksgiving turkey sale
• CFAES Easter egg hunt
• Trillium Farms facility tour

Sigma Alpha
• Young Leaders Conference
• Founder’s Day Banquet

TerraAqua
• Fish collection with the OSU Museum of
      Biological Diversity
• Water quality and river cleanups

Club  Spotlight
INVOLVEMENT



Club  Spotlight
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Seven seconds is not much time. It takes seven seconds 
to give a first impression, to send a text message and to 

take a picture. But, without proper warning, seven seconds 
is barely enough time to stop a car from causing an accident. 
Thanks to one very important sign, drivers will have ample 
opportunity to slow down when approaching a slow-moving 
vehicle and your headlights should give you more than a 
seven-second warning. 
  This year marks the 50th anniversary of the orange 
fluorescent sign that many of us have to identify in order to 
pass a driving test. It is located on the back of any large farm 
or commercial machine that moves at a very slow speed: the 
Slow Moving Vehicle Sign (SMV). 
  The history of the SMV sign is full of stories of protecting 
the lives of those in the agriculture and large machinery 
industries. It started with two curious students in the 
Department of Agricultural Engineering at The Ohio State 
University who wanted to do more for their industry’s safety. 

TWO MEN HAD AN IDEA 
  Walter McClure and Ben Lamp began research to better 
understand what caused accidents involving slow-moving 
vehicles. They found that “65 percent of the motor vehicle 
accidents involving SMVs were rear-end collisions.”  
  Ten years after research began the designing and testing of 
the slow-moving vehicle sign got under way. Ken Harkness, of 
the Department Food, Agricultural and Biological Engineering 
at The Ohio State University, served as the supervisor for the 
SMV sign. The fluorescent emblem can be seen no matter 
what time of day, and is required by the Ohio Revised Code to 
be displayed on any large-moving vehicle or farm machinery 
entering public roadways. The emblem is designed exclusively 
for agricultural, horticultural or livestock-raising operations 
and horse-drawn vehicles. It was first exposed to the public 
in 1962 during a 3,689-mile trip from Portland, Maine to San 
Diego, Calif. sponsored by Goodyear Rubber and Tire Company.

CAUTION TO THE EYE 
  Reagan Bluel, farm manager at the OSU Waterman Dairy 
farm explains that the SMV emblem is of great use for safety 
on the farm with heavy traffic. “We have a very unique 
situation with heavy traffic flows around our farm. Any crop 
work requires us to enter into Columbus City streets where 
we do rely on our SMV signs to assist with traffic.” said Bluel. 

  Mathew Graham, Deputy Sheriff in Delaware County, explains 
that without the SMV sign, people underestimate the amount 
of time and distance needed to slow down when approaching 
a SMV.  
  “Nowadays, with all the distractions from cell phones, GPS, 
radios, everything going on inside the car, people fail to 
perceive what is in front of them and are not aware of the 
speed it is going. It only takes a matter of getting a phone 
call, looking at it and answering it. The next thing the 
driver knows, they are in the rear end of a trailer or tractor. 
However, when they [drivers] see the big orange and red 
triangle, they know it is probably a farmer and they are not 
going to be moving very fast,” said Graham.

ROAD TRIP TO THE HALL OF FAME 
  While the sign has not changed over the years, the number 
of lives it has helped to save has increased. The sign has had 
such an impact on the safety of roadways that, in 1967, the 
Canadian Standards Association adopted the SMV emblem 
as a CSA Standard. In 1971, the SMV emblem became the first 
ASAE Standard to be adopted as a national standard by the 
American National Standards Institute (ANSI). 
  In recognition for his research and development of the SMV 
emblem, Ken Harkness was selected as a Charter Member of 
the Ohio Safety Hall of Fame in 1992. That year, the American 
Society of Agricultural Engineers designated the development 
of the SMV emblem as an ASAE Historic Landmark. 
  Even still, in the last five years there were more than 2,250 
farm-related highway crashes, in which 566 persons were 
injured and 33 killed according to the Ohio Department of 
Public Safety. While this number seems high, without the SMV 
emblem, these numbers would be much higher.  
  It is with great pride that we can honor the sign for the lives 
it has saved and pay tribute to those engineers involved in 
its development over the past 50 years. Seven seconds may 
not seem like much time, but the right shape and color is just 
enough to warn a driver and save a life. 

Years of Lives 
Saved5

BY LYDIA RINEHART
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It is the dead of winter. The meteorologist on Channel 4 said 
this morning that the temperature will only reach 5 degrees, 

but once you are outside, it is going to feel around 30 below 
with the wind chill. It is spitting snow, so you bundle up in your 
heaviest winter coat, gloves, hat and boots. After a moment of 
mental preparation, you brace yourself and then plunge into the 
arctic abyss. 
  Outside, there is no break from the wind. No trees, houses, 
barns or walls of any kind to stop the wind from ripping 
through your now insufficient coat and gloves. You feel all 
30 of those negative-degree wind 
temperature marks and then some. You 
turn your back to the wind to stabilize 
yourself and trudge forth. Your fingers 
and toes go numb from the cold and 
you begin to shiver, teeth chattering. The gusts are relentless, 
but you keep walking, back to the wind and warmth on your 
mind. 
  This year, Ohio experienced some of the coldest temperatures 
it has ever had to date. According to a USA Today report, Akron, 
Cleveland, Columbus and Toledo all reported record-setting frigid 
temperatures in January 2014. Schools were cancelled, ballgames 
were called off, even businesses closed their doors, encouraging 
patrons to stay indoors for the duration of the subzero 
conditions. However, one occupation that did not get any days 
off was the livestock farmer. During frigid temperatures, animals 
require more attention and work than ever. Producers must be 
aware of all factors affecting their livestock, including extreme 
temperatures.

PREP FOR THE STORM
  Nathan Brown is the owner and operator of a 20-head, 
commercial cow-calf operation in Highland County, and also 
helps with another operation consisting of 130 brood cows 
and marketing a combined 120 head of feeder cattle each year. 
Throughout his 20 years in the industry, Brown has faced a 
multitude of difficulties. “I’ve experienced cold temperatures, 
snow, blizzard conditions, heat, drought, thunderstorms and 
everything else that the weather can throw at us,” said Brown. 
“You can never be completely prepared for a weather event. 
Sometimes, during calving, we have several cold, snowy days 
and it becomes a challenge to keep the new calf nursing and out 

of the weather in a warm, dry spot.”
  Fender Farms is a sow and show pig operation with 100 sows 
on the farm, selling more than 500 show pigs each year in 16 
different states. Similar to Brown, they have faced challenges 
with extreme weather impacting their operation. “This winter 
is, by far, the coldest we can remember,” said Tonya Fender, an 
eighth-generation producer with Fender Farms and a junior in 
agricultural communication at The Ohio State University. “The 
biggest problem, of course, is keeping everything warm. The 
sows that aren’t in the farrowing house have to be bedded down 

enough to keep warm. We re-bed them 
almost daily.” 
  “The farrowing houses have to be set 
warm enough for the babies, and with 
that comes increased heating bills,” 

said Fender. “The finishing floor has to be monitored by vents, 
curtains and doors. Not only do the cold temperatures make it 
difficult to keep things warm during the winter, but the wind 
makes a huge difference in building temperatures too.” 

MAINTAINING A HEALTHY HERD
  Changes in weather conditions can bring about many 
issues with animals. With temperatures changing quickly, it 
can quickly cause sickness in the herd. The extreme drop in 
temperatures experienced this winter caused producers to be 
more aware of the animal’s internal temperature. “Right now, we 
are worried about lower critical temperature, which is where 
metabolism increases to compensate for the cold weather,” 
said Stephen Boyles, Ph.D., a professor of animal sciences at 
Ohio State. “Cows have a lower critical temperature of about 32 
degrees. They grow a winter hair coat, which helps, but we can’t 
control the weather. What we can do is control wind speed.” 
  Wind can be controlled on the farm through windbreaks. These 
can be barns, fences, a wooded area or thicket or stacked round 
bales. “They do not have to be in a barn,” said Boyles. “They just 
need to be out of the wind.” 
  High winds and snow provide for a combination that poses an 
even bigger challenge to producers. Gusts cause temperatures 
to plunge even further down. Some areas in Ohio are more 
susceptible to issues of wind and snow than others. “If you 
are on flat ground, let’s say we have cow-calf producers in 
northwest Ohio,” said Boyles. “They do not have that natural 

“You can never be completely prepared 
for a weather event.” -Nathan Brown

FIGHTING 
THE FREEZE

BY COURTNEY MICHAEL

HOT TOPIC
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relief that, say, Adams County has with all of its hills. They need 
to create windbreaks.” 
  It is equally important for producers to ensure that these 
windbreaks are effective. When building a fence, for instance, it 
should not be a solid barrier. According to Boyles, a fence must 
be 85 percent solid. If not, the snow will pass over the barrier 
and pile directly behind it. With a partial fence, some wind 
is allowed to break through, carrying the snow farther and 
allowing cattle to be up against the barrier and out of the wind. 
  It is vital that cattle are kept as dry as possible and kept out 
of the mud. According to Boyles, a cow has three different 
insulations: the animal’s blood flow, their hair and the air 
between the hair. If it is windy out, the air insulation disappears. 
In addition, if the animal gets wet or muddy, the hair insulation 
disappears as well.   
  Even when 
livestock are 
housed in barns, 
like Fenders’ pigs, 
there are many 
problems that 
arise as a result 
of extreme cold 
temperatures. This 
winter, most were 
not as prepared 
for this weather 
as they would 
have liked. “We 
knew it would be 
cold, but we did 
not know that it 
would be dipping 
down into subzero 
temperatures,” 
said Fender. “Every 
pen was strawed 
down, every heat 
lamp and pad was 
plugged in within 
the farrowing 
crates, the propane tank was filled, generator was ready for 
backup and the tractors were prepared for snow. Even with all of 
these precautions, we still had problems.” 

NOT ALL ABOUT THE WIND
  While keeping them out of the wind and dry are both 
important, it is also crucial to adjust the diets of livestock in 
extreme weather situations. There needs to be a steady supply 
of water, which adds to the work producers have, whether it be 
hauling water or breaking through ice at water sources. Beef 
cattle also need to be fed more energy, which is found in hay or 
similar roughages. 
  When cattle consume high-energy feed or hay, two things 
happen in their bodies that aid in keeping them warm. The first 

is increased metabolism and the second is heat of fermentation 
(the process where bacteria in the animal break down the feed 
and create heat through the progression). “Interesting enough, 
you really don’t need to increase the amount of protein,” said 
Boyles. “They need energy, not protein. They’re not growing 
muscles faster in cold weather.”
  “I can tell if cattle are on a grain-based diet or a hay-based 
diet in a snowstorm,” said Boyles. “I do not even have to look at 
the feed bunk. Cattle that are consuming grain in a snowstorm 
will have snow on their backs. That does not take much 
fermentation. It’s easy to digest corn. Whereas, if I see them 
and there’s snow everywhere, but none on their backs, I know 
they’re on a hay diet.”
  To prepare for weather extremes in the livestock industry, 
Boyles suggests implementing a storm diet, consisting of 

feedstuffs high 
in carbohydrates 
and energy. 
Also, provide 
windbreaks, 
making sure that 
fences or barriers 
are 85 percent 
solid. With indoor 
livestock, such as 
farrowing barns, 
it is important 
to regulate 
temperature, 
maintaining 
propane levels 
in order to heat 
the barns and 
installing an 
alternative power 
source in case 
there is a loss of 
electricity. 
  “We do the best 
we can to prepare 
ahead of time for 

drastic conditions,” said Fender. “Before winter, we reinsulate 
the farrowing house and make sure the heaters are working 
properly. We always make sure we have enough straw and 
propane to get us through the winter. It’s important for us to 
keep the barns warm, so if we lose electric, the barn and the 
pigs come first, instead of our house.” 
  That frigid cold walk may have made you want to go inside 
and stay there until spring. But for some, that is not an option. 
Being prepared for extreme weather conditions as a livestock 
producer is vital for a successful operation. However, these 
preparatory actions do not stop with winter. Every season brings 
new challenges, as well as opportunities to improve and grow a 
livestock business. 

FREEZE



A single stroke from a fountain pen against a ragged piece 
of parchment changed the nation. The written words of 

evolving times defined the past, present and future of our 
country. Gathered together, myriad leaders composed their 
thoughts for what would become foundational documents to 
structure our society. From the signing of the Declaration of 
Independence to enacting the Emancipation Proclamation, 
impactful decisions were made and our country has been 
transformed by these past public policies.
  Today’s written works have equal, if not greater importance. 
Dissent among government and policy leaders has increased 
difficulty in collaboration. However, there is enhanced 
opportunity for progression. Leaders around the country 
have identified the agriculture industry as an avenue for 
teamwork. Agriculture meets basic human needs – food, energy 
and sustainability. The fulfillment of these needs cannot be 
accomplished alone. Because of this, the Agriculture Act of 2014, 
commonly known as the Farm Bill, became a mile marker for 
future policy-makers.

THE WAITING GAME
  Since 1933, the United States has had 15 farm bills. These 
policies focus on laws and regulations affecting agriculture, 
conservation, nutrition, rural development and more. Every three 
to seven years, a new farm bill is developed. The most recent bill 
was in 2008, but reached its expiration in 2012 and suspended 
action on farm policy. After its expiration, a 2013 extension 
passed to maintain vital policies for producers. However, this 
was not a suitable placeholder for improvements in agricultural 
policy. Many disagreements from policy-makers and nonprofit 
organizations created unbalance while finalizing the bill the last 
couple of years.
  Yvonne Lesicko, senior director of state and national policy 
at Ohio Farm Bureau, shared that working with extremes and 
opinions made the process more difficult than anticipated. “The 
alliances from the past just aren’t happening,” Lesicko said. “I 
think that, overall, in the nation, there is this discussion on 
if we are polarizing ourselves [through political parties and 
perspectives]. The Farm Bill made it through the stalemate and I 
do not think much else has moved [in legislation].” Farm Bureau 
is just one nonprofit organization that is very supportive of 
the agriculture industry. Recently, it has increased its focus on 
awareness and representation for ag policy movements. “The 
Farm Bill is about food security,” Lesicko said. “Farmers who 
were in a very volatile business needed to weather the ups and 
downs that happened. The Farm Bill impacts those dips they 
[farmers] experienced.” Luckily, agriculturalists did not play the 
waiting game indefinitely. 

NEW FOR 2014
  The 2014 Farm Bill is an omnibus legislation, containing 12 
Titles for an array of programming, funding and research. 
The largest changes came in the commodity farm safety net 
programs within Title I and Title II. In addition, discussion 
focused on the Supplemental Nutrition Assistance Program 
(SNAP) and nutrition funding.
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  Carl Zulauf, Ph.D., professor of agricultural economics at The 
Ohio State University, has a love affair with ag policy and has 
assisted in composing past farm bills. From his analysis of 
this Farm Bill, he is optimistic about the impact it will have on 
producers in Ohio. “In terms of the farm safety net, the two big 
themes that come out of the bill are the elimination of direct 
[income] payments and the movement toward risk management,” 
Zulauf said. “We are redesigning the safety net. We are moving it 

from a set of programs that largely transfer income to producers 
to a set of programs that largely help producers manage risk. 
As an aggregate group, the Midwest is very supportive of this 
transformation.” Lesicko also agreed that the shift from direct 
payment to risk management is a step forward for the future 
of farmers and ranchers. “This is a real key change in how 
farm programs are delivered. Most farmers always said that if 
the direct program was in place, they would use it,” Lesicko 
said. “Most [farmers] are fiscally conservative. It is about the 
government being there in case of disaster.”
 
A NEED TO FEED
  Today’s policy discussions are focused not just on the 
agriculture facet, but also on political views on nutrition and 
SNAP. In fact, nutrition makes up nearly 80 percent of the 2014 
Farm Bill. SNAP is a large variable in this bill, even with $8 
billion cut over the next 10 years. Colleen Spees, Ph.D., primary 
investigator for the Ohio State Food Innovation Center’s “Hunger.
FOOD.Health” Food Security Initiative, has seen the development 
of SNAP over the years and believes nutrition will stay a vital 
piece of future farm bills. “Unfortunately, securing the necessary 
funding to prove this remains quite challenging,” Spees said. 
  According to the United States Department of Agriculture 
(USDA), SNAP provides food assistance to low- and no-income 
families in the U.S. and is designed to help raise the nutrition 
availability through Electronic Benefits Transfer (EBT) cards. The 
SNAP Education Program (SNAP-Ed) is a free nutrition program 
structured to help the impoverished gain knowledge. This 
accomplishes an end goal of improved likelihood that families 
and individuals receiving food assistance benefits will make 
healthy food choices and choose active lifestyles. In Ohio, SNAP-
Ed has developed a partnership between the Ohio Department of 
Job & Family Services and The Ohio State University Extension 
to expedite this process. These relationships are beneficial for 
future educational development. However, Spees feels this goal 
presents a financial burden on Snap-Ed’s budget. 
“Large-scale prospective studies are needed to evaluate the 
impact of nutrition and lifestyle behavior interventions on 

health outcomes in vulnerable populations,” Spees said. “Until 
then, we will continue to utilize available resources to make a 
difference on a smaller scale.”
  Ultimately, restructuring the 2014 Farm Bill Titles of commodity 
programs, crop insurance, conservation, trade, energy and 
nutrition totaled $16.6 billion saved over 10 years. However, 
these savings are not just seen at the legislative tier.

TIME FOR ACTION
  After passing the Farm Bill through Congress, it moved on to 
the USDA for implementation. Deputy Secretary of Agriculture 
Krysta Harden was excited to advance towards completion. “I 
think it’s a good bill and a balanced bill. There is something 
for a lot of people in that,” Harden said. “If you look at the 
agriculture portions, Title I, I think it makes good reforms, but 
also gives farmers the tools they need on the ground, certainly 
crop insurance as well. It is going to take a while to implement, 
but I am leading that effort to make it real, make it work for 
producers.” Harden lived on a farm in Georgia and knows 
firsthand what growers need. But, she knows her knowledge 
of the needs is just the start, and hopes that these needs can 
eventually be voiced by farmers and ranchers themselves. 
  Young agriculturalists must stay involved in Farm Bill 
progression because it can affect them when they begin their 
careers or head back to the farm. “There is a lot in here about 
grants for young farmers and ranchers,” Lesicko said. “Crop 
insurance premium is reduced for startup farmers and they 
need to pay attention. It is daunting to start their own farm, but 
they can do it.” Understanding farm bill development can benefit 
not just an individual farm, but also a community, state and the 
entire agriculture industry. “It is easy to think the congressional, 
legislative process is more important because that creates the 
law,” Zulauf said. “However, how you choose to implement the 
law has a direct bearing on how it affects individual people.”
  A single stroke on a piece of parchment cannot create a farm 
bill. It is an arduous process, with high risk and high reward. 
The 2014 Farm Bill is evidence that agriculturalists can meet 
the needs of many through collaboration with policy-makers 
and the pursuit of industry innovations. This is not the end, 
but rather, the 
next phase in a 
continuous cycle 
for ag policy. 
Understanding and 
engaging in the 
intricate process 
can simplify the 
cycle and prove 
that “we the 
people” make our 
policies.

“We are redesigning the safety net. We 
are moving it from a set of programs 

that largely transfer income to 
producers to a set of programs that 
largely help producers manage risk.” 

-Carl Zulauf, Ph.D.
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Growing Hope
You find out it is growing. You have to take a moment 

to let the news digest. You have to tell your family. 
How will they take it? Will they be strong? Can you be strong? 
What comes next? You know you are going into battle with 
something that is very common, but all too foreign at the same 
time. Many others have fought this battle before you, many of 
them have survived. You must survive, you must have hope. 
Could there be hope outside? 
  A community of survivors is building at the Waterman 
Agriculture and Natural Resources Laboratory, a bright and 
vibrant garden at its center. The Garden of Hope, is a JamesCare 
for Life support program and is supported by a collaboration of 
different departments of The Ohio State University. The garden 
invites cancer survivors and their families to take part in the 
program, which helps to build knowledge of cancer-fighting 
foods. Organizers also hope the garden brings fellowship with 
other people experiencing the same illnesses. 
  Director of JamesCare for Life, Felisha Lyons, outlines the goals 
of the program saying, “We want to make sure participants are 
able to attain wellness after a diagnosis. It is about survivorship 
after all, so that’s what we focus on, we are what we eat,” Lyons 
said. “We want to make sure patients have information to prevent 
any additional reoccurrences of cancer; we want them to be able 
to have healthy weight and overall wellness when it comes to 
nutrition and diet.”
  According to The Ohio State 
University’s The James 
Comprehensive Cancer Center, 
JamesCare for Life programs are 
designed to give power to cancer 
survivors and their caregivers 
with new abilities and knowledge about survivorship. Programs 
reach out to survivors of all kinds, from those who were just 
diagnosed to someone who has been a survivor for years. The 
Garden of Hope is designed to teach participants how to be 
survivors during and after their battles with cancer. 

THE START 
  The program began in 2012, with a collaboration between the 
James Cancer Hospital and The College of Food, Agricultural, and 
Environmental Sciences, including the Waterman Agriculture 
and Natural Resources Laboratory. It also is supported by 
nutrition and dietetic students who help participants 
understand the cancer-fighting components of foods. Volunteers 
in this partnership teach participants what to grow, how to grow 
it and even how to prepare it, with hands-on direction.
  Waterman Farm Manager, Glenn Mills, is in charge of planting, 
weeding and preparing the two-acre field located at the 
Waterman Farm. Mills, whose brother lost his fight to cancer at 
the age of 57, is in full support of this program. “I think it is one

of the best things we do here,” Mills said. Within the next few 
years, Mills hopes to build a pavilion at the garden for use by 
the survivors involved in the Garden of Hope program. This 
pavilion could serve as the location where participants and team 
members can execute the themed programs throughout the 
summer. 

LET’S DO HEALTHY 
  “Let’s Do Salsa” became the first theme of the program, 
followed by, “Let’s Do Salad” in 2013. The 2014 theme will be “Let’s 
Do Herbs.” As suggested by the dieticians, some of the herbs that 
will be planted at Waterman Farm will include rosemary, thyme, 
basil, mint, parsley, oregano, sage and dill. Herbs are not the only 
things that will be planted in the garden. There will also be a 
variety of produce. Participants will spend the summer picking 
garlic onions, tomato varieties, kale, kohlrabi, cabbage, brocoli, 
lettuce, peppers, eggplant, black, red and golden raspberries, 
corn, zucchini, red and golden beets and cucumber. At the 
orientation session, designed to introduce new 
participants to the program, there will be a cooking 
demonstration and discussions on garden and food safety. The 
survivors will be able to take home seedlings to plant on their 
own during the experience.
 Program coordinators Vicki Brown and Anna Kurtis are excited 

about the successful response 
to the garden. “It just kept growing,” 
Brown said. Numbers 
tripled from the first year to the 
second. They expect the same 
to happen this year. “Last year we 
had about 170 [participants], 

so this year we would expect 200 to 300,” Kurtis said. 
  Many families are touched by cancer. Due to the help of 
programs like the Garden of Hope, there is support and 
encouragement in learning how to be a survivor. It is through 
collaborations such as the one between the James Cancer 
Hospital and Waterman Farm that hope continues to grow. Just 
like the produce in the Garden of Hope grows, to be picked in 
the anticipation of making a difference. 

“We want to make sure participants are able 
to attain wellness after a diagnosis. It is about 
survivorship after all, so that’s what we focus 

on, we are what we eat,” - Felisha Lyons

BY SIERA MARTH
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UAVS Create Efficiency Like Never Before

A GoPro camera provides 
farmers a new opportunity to 
check their fields from the eye in 
the sky.

Data collection, government spying and secrecy are common 
fears for many Americans when they discuss drones 

and unmanned aerial vehicles. Similar angst was felt when 
social media became popular, prior to that, the Internet and 
web technology. But what do social media, data collection and 
unmanned aerial vehicles (UAVs) all have in common? 
  These technologies are the latest and hottest topics to 
discuss when talking about precision agriculture and industry 
transparency. While the technology in itself is not evil, it can 
be used inappropriately. Depending on its intent, technology 
has helped, and hurt, mankind. Each day, American farmers 
are becoming more tech-savvy because they believe that the 
benefits of technology on the farm, when managed properly, 
outweigh the concerns.
  Many farmers are predicting that UAVs will be the farmers’ 
tech tool of 2014, and that is why Chuck Gamble, director of The 
Farm Science Review (FSR) made it a priority for FSR to have 
a UAV demonstration at this past year’s event in September. 
“We were the first ag trade show to host UAV, field and Global 
Positioning Systems (GPS) demonstrations,” Gamble said. Sure 
enough, interest in UAV technology and the benefits it brings to 
a farmer has created hope for big gains in understanding crops, 
livestock, soil and water on farmland.
  Because the technology is still new to many farmers and the 

public, there is a learning gap that many must cross in order 
to know how UAVs can help farmers be more efficient in their 
work.
 
WHAT IS A UAV?
  The terms “UAV” and “drone” are interchangeable terms that 
commonly represent an unmanned air vehicle. However, the 
term “drone” often implies a negative connotation because of 
the military use of the technology for surveillance purposes.
  The UAV is simply a vehicle that gives farmers the ability to 
collect real-time data on things like water drainage, spotting 
weeds, finding limited drought and having a panorama view 
of their crop. Collecting this data allows farmers to make 
decisions on managing their crops. While the technology has 
been around for many years, farmers are just being introduced 
both benefits and concerns that UAVs bring to the farm.

WHAT IS THE BENEFIT?
  Precision ag technology has evolved from the invention of 
row-crop planters to guidance systems on tractors for precise 
placement of rows, and now includes the ability to have 
real-time data of crops from a 400-foot aerial view. Learning 
how to manage crops and how to plan for various weather 
conditions can be quite stressful. Some farmers believe that 

BY SAM WILDMAN
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using UAVs will help them see things from a new angle, and 
create some peace of mind. Brian Scott, a grain farmer from 
Monticello, Ind., has been learning how to use his UAV this 
past winter. When planting time arrives, he will be capable of 
checking his crops any time, in any weather condition, to know 
exactly what is happening in the fields. “Even with just a GoPro 
camera, I’ll be seeing things happening in season from a much 
better perspective than walking a field. Issues can be spotted 
much easier in a field when you can look at the entire field in 
one shot,” Scott said. “Then you can 
walk out directly to the area of interest 
to investigate further.” When weather 
strikes, farmers want to know how it 
will affect their crops and their yields. 
That demand has driven interest at The 
Ohio State University to begin studying 
events and using UAVs to better understand them. “Once we 
understand how to manage a big event like that, managing daily 
water and nutrient flow will be no issue,” Gamble said.
  Gamble is studying topography closely, so agriculturalists 
can start planning how to manage a 25-, 50-, or 100-year 
event, such as severe flooding or major drought. Jim Gregory, 
associate professor of mechanical and aerospace engineering 
at Ohio State worked very closely with Gamble to set up the 
field demonstrations at FSR and answered questions about the 
technology from interested spectators. Gregory agrees with 
Gamble that learning and understanding the data will be the 
hardest part of using the technology. “The critical issue of the 
future will not be how to generate the data, but how to manage 
it, infer meaning from it and make intelligent decisions based on 
the data,” Gregory said.

FOLLOW THE LAW!
  Like anything else that happens in the air, there are laws 
governing what people can and cannot do with their UAVs. 
Before going out to gather data or make decisions about what to 
do on the farm, it is important to know the laws.
  Laws regarding UAV use are set and monitored by the Federal 
Aviation Administration (FAA). Because UAVs are still growing in 
popularity for individual use, the laws currently mirror those 
for model hobby aircraft. “The main thing is staying under 400 
[feet] which is below where larger aircraft will be flying,” Scott 
said. Another point, Scott says, was that he has to use a UAV for 
personal use only, meaning, he cannot get paid to fly and take 
pictures for others. For example, Scott can only use it on his 
own farm and over his own property. 

DO UAVS CREATE TRANSPARENCY?
  As technology use transforms into high-tech machines such 
as UAVs, it is important to consider combining social media 
with UAV use. Social media has become the most popular way 
for farmers to create transparency on their farms. High-quality, 
panoramic pictures of the farm from a UAV gives farmers 
another valuable tool to help them create dialogue between 
producers and consumers of food. 

  When he is not busy farming (and even when he is), Scott takes 
time to post about the farm to his Facebook page and his blog, 
which reaches 3,200 subscribers and followers. The camera 
used on his UAV helps him create videos that are new and bring 
excitement to his followers. “‘I’d be lying if I didn’t go into this 
not thinking about making better YouTube videos,” Scott said.
Considering all things, video camera technology can also be 
hazardous. While technology is not evil, people can choose to do 
evil with it. “There’s always going to be someone who uses the 

technology wrong, but that isn’t because 
the technology is bad, it’s all about how 
you manage it,” Gamble said.
  Matthew Boucher, a grain farmer from 
Dwight, Ill., believes that UAVs can help 
consumers understand farming practices 
because of the high-quality photos they 

can get from a birds-eye view. “Especially for produce farmers 
who are interacting with their customers much more often than 
grain farmers, [UAVs] could help create enormous amounts of 
transparency about the farming process,” Boucher said.

ARE UAVS WORTH IT?
  Matt Bell, a grain and pig farmer from Zanesville, Ohio, believes 
that his UAV will help him check his mid-season irrigation. “If 
there is a problem with a nozzle on an irrigator, I could spot it 
[with the UAV] and then know where to go fix it,” Bell said.
  When a farmer’s entire career and lifestyle depends on how 
crops grow and the quality of yield, nothing becomes more 
important than managing the farm in a way to minimize risk. 
The data gathered by UAVs can help farmers manage risks and 
plan for the future, all at a minimal cost to production. “This 
technology will allow farmers to be more precise on how they 
use pesticides and fertilizers to grow crops. The bottom line is 
that the more precise you can be, the more you conserve the 
land, all while increasing your profits,” Gamble said.
   Farmers do not always own the land they farm, and UAV 
technology can provide a great deal of help for a landlord to 
know what their land is like, and how the crops are growing. 
Boucher believes that his UAV will help him create a positive 
relationship with landlords because he can share the data about 
their farm with them, which gives him the ability to create a 
stronger working relationship. “With the [UAV], we will be able 
to take high-quality aerial pictures on a regular basis and keep 
our landlords up-to-date as to what is going on with their land,” 
Boucher said.
  As the technology becomes available and farmers learn 
all of the benefits to using UAV technology to help create a 
sustainable, profitable and safer future for their farm, they can 
create a new level of transparency with consumers. Reducing 
risk, increasing conservation and creating a new understanding 
of the industry are all what make the technology such a hot 
topic in American agriculture and shows why technology is a 
good thing for Ohio farmers in the future.  

“Once we understand how to manage 
a big event like that, managing daily 
water and nutrient flow will be no 

issue.”  -Chuck Gamble



Tightening the aircraft table and 
finishing up the trellis system
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Hops in July where most have hit the 
top wire at 17 feet
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What’s Hop-ening in Ohio?

What comes to mind at the thought of Ohio 
agriculture? Typically grain crops such as corn, 

soybeans and wheat or maybe fields of grazing cattle or 
a large-scale hog operation. But, people rarely imagine 
hops, which is a main ingredient in beer production. As 
the agriculture sector continues to grow, many new niche 
markets, specialty crops and commodity groups have 
gained attention in Ohio. 
  Because hops is not the common choice of vegetable 
for Ohio growers, there is needed research for proper 
production to prevent plant damage or disease, which 
could financially decimate the producers. Researchers 
at Ohio Agricultural Research and Development Center 
(OARDC) in Wooster, Ohio have begun an exciting research 
project looking at potential risks and many other exciting 
aspects of hops production.
 
WHAT’S HOP-ENING IN RESEARCH?
  The Ohio State University Extension Agent and Principal 
Investigator for hops production at OARDC, Brad Bergefurd 
said, “Ohio’s alcohol industry is booming. There is growing 
demand for locally grown hops.” This brings promise to 
Ohio producers, as hops are a main ingredient in beer 
manufacturing. It provides a bitterness that balances the 
sweetness of the malt sugars and brings a refreshing finish 
to the beverage. As hop production becomes more popular 
in Ohio, the number of home gardens growing hops is 
expected to increase. Generally, a hop bed ranges from a 
half acre, to about two acres in size, allowing for growers 
to have from one to 20 plants. 
  The goal of Bergefurd’s research project is to study the 
hop cones and arthropods in hop beds and evaluate them 
as they grow. Then, using that data they could develop 
sustainable production practices, which directly relate to 

Ohio growing conditions, researchers can create better 
marketing options for producers. This study will provide 
commercially-applicable information for all hops growers. 
“Our goal is to evaluate commercial production and quality, 
phenology, cold hardiness, insect and disease resistance, 
along with yield and cone quality,” Bergefurd said. The 
research, a two-year project, began in 2013 and has already 
yielded strong results. Bergefurd hopes to have preliminary 
production protocols available for the fall of 2014. 
  To evaluate commercial production and quality, Bergefurd 
and his team will establish two hop beds; one-quarter 
hop yards containing six hop cultivars at OARDC and 
also at Ohio State South Centers in Piketon, Ohio. They 
will evaluate the quality of the hop cones produced by 
examining the percent alpha acids, beta acids, oils and  
Co-Humulone levels of the 2013 and 2014 harvests.
  “Currently, Ohio’s breweries are sourcing an estimated $4 
million of hops from out of state. The increasing number 
of microbreweries in Ohio is now over 100, as of December 
2013, and many would like to use locally-grown hops in 
their brews,” Bergefurd said.  A 2009 study by the Beer 
Institute and National Beer Wholesalers Association 
estimated that the beer industry directly and indirectly 
contributes $7.7 billion a year to the Ohio economy.   
 
HOP-ING TO HELP
  The study is also designed to help producers learn of 
better ways to market their hops. Hosting hop production 
workshops is one way Ohio State researchers will be 
educating producers on their future options. More than 
300 producers and curious entrepreneurs attended the 
hops workshop event held in Wooster, Ohio, in early 
February 2014. The purpose of the workshop was for 
producers to meet and learn production practices and 

Ohio State Extension researching hops for brewery markets

BY ABBY POLING
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What’s Hop-ening in Ohio?
form a grower’s cooperative to possibly lower input cost. 
“The key to hops production is marketing. Because of the 
size, scope and demand for Ohio grown hops, it’s important 
that producers can create a relationship between them 
and a local brewer or market before the hops enterprise 
is started,” Bergefurd said. During the workshop, the 
participants received information about different parts 
of hops production like pests and beneficial arthropods, 
diseases and virus management, advice from the United 
States Department of Agriculture, 
advice from an established 
grower, food safety regulations, 
irrigation, malting barley and 
information about Bergefurd’s 
study.
  Chelsea Smith, research 
assistant for the project, believes 
that their workshop was very 
successful. “The growers should have left the workshop 
with a good idea of how to get started and what to expect 
throughout their first couple of seasons,” Smith said. 
Smith believes that getting growers timely education 
and marketing ideas is important for the industry. “We 
estimate that it may cost growers up to $14,000 per acre 
to get started (not including land and labor). We hope that 
with good management practices, growers will be able to 
recoup their costs by their second or third harvest,” Smith 
said. As hops production begins to get attention from 
hopeful growers and enthusiasts, it is important that they 
understand the history of hop production in Ohio.
 
WHY NOW?
  Tim Ward, co-owner of North High Brewing in Columbus, 
Ohio, has noticed an increase of interest from locals who 
would like to grow hops for the brewery. Ward, who 
currently sources all of his hops from out of state growers, 
would love to have their hops sourced locally, and is 
hopeful that it will happen in the coming years. “If you look 
at the number of breweries we have in Ohio, and Ohio is 
in the top five [states] in beer consumption, why wouldn’t 
farmers make it here growing hops?” Ward said. Gavin 
Meyers, co-owner of North High Brewing, agrees with his 
partner and said, “When farmers do their research, look at 
the market price for hops and then decide to move forward, 
they will then see that there is definitely some benefit and 
reasoning behind growing hops.”
 

WHERE DID PRODUCTION GO?
  However, hops have not really been grown in Ohio since 
the early 1900s because of several different factors. One of 
the reasons for the decline of hops production is the hop 
aphid. “Hop aphids can cause significant damage when 
they feed on the hops, especially the cones, and they also 
secrete honeydew, which can promote the growth of sooty 
mold, causing further stresses on the plants,” Smith said. 
In the Pacific Northwest, where a majority of the United 

States’ hops production is, 
growers have seen some of the 
same pest problems and have 
developed ways to manage 
them. “The main change is 
our improved integrated pest 
management (IPM) methods. 
The pests and diseases that 
pushed hops out of this area 

[in the past] are now present where hops are grown, so it 
appears we should be able to manage them with our new 
IPM methods,” Smith said.
  To make sure that hops production continues to 
increase, Smith keeps tabs on the arthropods, both pest 
and beneficial, present in the hop yards. “Arthropods are 
important for any crop, especially one that we are trying 
to re-establish in an area where information regarding 
pest insects is limited,” Smith said. “For example, in our 
first year, we found that the potato leaf hopper could be an 
important pest of hops and from what I have read, they are 
not a problem in other areas.”
  The concern of hop aphids is one of the driving factors for 
the research being done. If the research can help establish 
a baseline of what is to be expected, the industry can 
continue to grow and bring increased economic activity to 
Ohio agriculture.
  Between the research and collaboration of Bergefurd’s 
team and the interest in locally grown hops by local 
breweries, hop production has a good chance of becoming 
popular once again in Ohio after decades of minimal 
production. It is not ones first thought of agriculture 
production, but with some research you may want to 
ferment on the idea of farming hops.

The key to hops production is marketing. Because 
of the size, scope and demand for Ohio grown 

hops, it’s important that producers can create a 
relationship between them and a local brewer or 
market before the hops enterprise is started.” 

-Brad Bergefurd
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In today’s world, access to information is the key to success. 
Having information readily at hand can be what makes or 

breaks a business. As a result, the availability of real time data 
is something that business managers have come to expect and 
rely on in order to improve operations; the world of agriculture 
is no different. A new trend in technology is helping farmers 
become more efficient and productive in their operations. 

COURSES TEACHING APPS IN AGRICULTURE
  Dewey Mann, a lecturer in the Department of Food, Agricultural 
and Biological Engineering (FABE) at The Ohio State University, 
is embracing this new trend by incorporating lessons on new 
apps into his Agricultural Systems Management courses. “In 
agriculture, we are collecting more information than ever 
before,” Mann said. “The ability to have that information at your 
fingertips helps us to make real decisions that can affect our 
bottom line.” Among the apps he uses in the classroom are 
GoHarvest, FieldView and Soil Test Pro; 
all are precision-based programs that 
assist with managing a farm. Mann 
also demonstrates apps that assist with 
pest identification and management, 
as well as nutrient calculations 
and pesticide application. “I teach 
production agriculture focusing on the 
row crops area, but I hope by showing students examples of the 
different apps out there, they will be able to apply them in other 
areas as well,” Mann said.

PRECISION AGRICULTURE APPS
  Soil Test Pro is one app of the FarmLogic product line designed 
by TapLogic, LLC out of Murray, Ky. This app works in conjunction 
with the FarmPAD mobile app, allowing farmers to manage 

operations on the go. FarmPAD features the ability to keep 
track of all farm management information, from field records 
to equipment logs, in one place. More specifically, the Soil Test 
Pro app allows multiple users to log in simultaneously and 
have access to a GPS map of a field being soil sampled. The 
ASM 4580-Precision Agriculture course utilized this app to 
conduct a soil sampling activity at the Waterman Dairy Farm. 
“The app allowed each group to be logged in to the server and 
have access to the GPS coordinates of the field being sampled, 
and they were able to do it all on their smartphones. We had to 
establish a field boundary, which was drawn on the computer. 
The app then allowed us to establish the sample points in the 
field based on our desired grid size,” Mann said. When one 
group completes a sample, the app prompts the group to sync 
with the server, which then makes the sampled point visible on 
each group’s device. Jordan Hamilton, a senior agronomy major, 
got to experience this app when he was enrolled in the ASM 

4580 course last fall. “This is a super 
cool app that I plan to use in the near 
future on our family farm. It will let 
multiple, inexperienced people do grid 
sampling simultaneously,” Hamilton 
said. Since the app utilizes GPS in the 
mobile device, it lacks the accuracy a 
differential correction signal provides. 

However, this method does provide accuracy of about 50 feet 
and is more manageable than using an expensive system.  
  Another app that Mann uses in his ASM courses is FieldView. 
This app is produced by Precision Planting, and requires an iPad 
as well as data collection sensors on the planter coupled with 
20/20 SeedSense technology in the tractor, according to the 
Precision Panting website. This app offers an easy-to-understand 
display of planter performance from seed singulation, to down 

The app then allowed us to establish 
the sample points in the field based on 

our desired grid size.”  
-Dewey Mann 

Agriculture:
There’s An App For That

BY JAMIE KNIPP
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force, to travel speed and everything in between. By using this 
app, the farm manager is able to monitor each aspect of the 
planting process without the need to physically be in the field. 
The app is also able to display information about multiple 
planters in the same field simultaneously, in order to maintain a 
uniform planting rate. Mann uses this app in his course because 
he feels it is important to teach his students skills that will make 
them hireable following graduation. “We all like to go home to 
the farm and work on stuff, but think about it, as a laborer we 
aren’t worth as much as a manager. In a management role, if you 
can help make decisions and look at the farm operation as a big 
picture, you are going to be worth more to that operation,” Mann 
said. 
  Many equipment and technology manufacturers offer apps 
specific to their brand. John Deere has several different 
apps available; with GoHarvest providing different machine 
specifications for their W and T-series combines based on the 
operating conditions, and JDLink allowing users to manage 
all of their machines from one remote location. Case IH offers 
My Shed, which makes parts manuals and dealer contact 
information available on any smartphone. 

SAFETY IN THE FIELDS
  Agrian Mobile Free and Mix Tank are both free apps that 
protect workers dealing with hazardous chemicals. Agrian 
Mobile allows people to look up information about thousands 
of products as well as their MSDS sheets from an iPhone 
or iPad. On the other hand, Mix Tank allows managers to 
look up the proper sequence for rotating chemicals through 
machinery, in order to protect themselves and their crops. 
Mann introduces his students to these apps because safety 
is very important. “If you get a chemical in your eye while 
you are out in the field, chances are you may not have the 
label with you. Instead of needing to go to the shop and 
search around for the information while in a panic, it is 
important that people know right away how to handle 
that situation,” Mann said. Brock Avers, a senior agronomy 
major uses Mix Tank on his farm at home. “It does my 
calculations for me and ensures my safety at the same 
time; it is a win-win situation,” Avers said. 

STUDENTS EMBRACING MOBILE APPS
  Ohio State students are also looking for apps to use to 
increase productivity within their operations. Hamilton 
uses several apps that have not been introduced by 
his professors. ScoutPro Soy is one app that he uses 
regularly that is tailored for soybeans or corn, and 
walks users through each step of scouting issues such 
as pests, diseases and weeds in crops. “I use it on my 
iPad and it works fantastic, it walks you through the steps of 
diagnostics and does not require the Internet,” Hamilton said. 
He also uses apps such as Cash Grain Bids and Commodities to 
stay up-to-date on current trends with commodity prices. Avers’ 
favorite app is Id Weeds, produced by the University of Missouri 
Extension. This app provides individuals with a photo album 

of over 400 weeds commonly found in crop fields. “It is nice 
because when you are scouting fields you have everything you 
need to identify a problem all in your hand. I don’t have to carry 
a book around or try to remember what it looks like when I get 
in from the field,” Avers said.
  Mann relies on his students to keep him up-to-date on new 
apps that are beneficial to them. “I poll students and ask them 
what they are using on their operations,” he said. “And a lot of 
them are media-based apps as well that allow them to have the 
latest research at their fingertips instead of waiting for the print 
publication to come out.” 
  As the usage of apps becomes more widespread, the 
sophistication and usability of apps in agriculture will continue 
to grow. “Eventually, I think all information about crops will be 
available on mobile devices. It will increase productivity and 
enable the farmer to continue to feed the growing population,” 
Hamilton said. 

There’s An App For That

Mann provides his students with hands-on 
experience through his ASM courses. 

Photo Credit: Dewey Mann
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No two states are exactly alike. Some states are similar to 
others and some have certain things in common, but a 

lot of difference exists from border to border. Kansas is the 
top-producing state in wheat, Iowa leads in soybean and corn 
production, and Florida produces the most juice oranges. 
However, there is one thing that can be found in every state 
whether it be at the grocery, on the dinner table or at the 
neighborhood block party – wine! From California to New York, 
every state in the United States produces wine. Because of the 
variety of climates between states, many regional varieties exist, 
but wine vineyards can be found everywhere, even Ohio!

AN EVER-EXPANDING INDUSTRY
  According to The New York Times, Ohio was the first state 
in America to successfully cultivate grapes for wine and has 
continued to produce wine at an increasing rate ever since. 
Though Ohio’s wine production pales in comparison to the 
top wine-producing state, California, where 90 percent of the 
country’s wine is produced, Ohio is still a large producer of 
wine. The Buckeye state is among the top 10 wine-producing 
states today, boasting production of more than 1.1 million gallons 
of wine each year, according to the Ohio Wines website. 
  People may not think about the wine industry as a leading 
industry in Ohio, but the amount of recent growth in production 
cannot be overlooked. “The industry has grown dramatically 
over the past few years,” said Christy Eckstein, executive 
director of the Ohio Grape Industries 
Committee. “From 2007 to 2013, the 
industry grew from 124 licensed wineries 
to 198. The industry has also added 300 
additional acres of vineyards, growing from 
1,600 in 2008 to 1,900 in 2013.” Eckstein predicts wine production 
will continue to expand at a continuously fast pace. 

UNIVERSITY INVOLVEMENT
   In order to keep up with the increasing popularity and 
demand within the industry, The Ohio State University opened 
up a course for those interested in the subject.  Ohio State 
students in Food Science and Technology 1120 Wine and Beer in 
Western Culture are learning the processes and techniques for 
producing wine, as well as beer and spirits.  “FDSCTE 1120 gives 
students an opportunity to learn about the complexities of 
brewing, vintning and distilling,” said Brian Waters, a professor 
in the Department of Food Science and Technology. Jacqueline 
Kemper, a third-year fashion and retail studies student, said she 
took the class as a fun elective, but never expected to learn as 
much as she did. “It really opened up my eyes to the complex 
processes that go into creating a good glass of wine,” Kemper 
said. “Studying brewing, vintning and distillation helps to 

teach students several science concepts, such as biochemistry, 
microbiology, chemistry and associated analytical techniques,” 
said Waters. For most students in the class, this may be the only 
class they take that allows them to gain an understanding of 
these different sciences.
  Students have found that in addition to learning a great deal, 
they really enjoy the class. In fact, the popularity of this class 
has caused it to fill up every semester since its placement on 
the registrar. The department even opened up an online course 
as a result of the overwhelming demand for the class. Waters 
currently has 130 students in his lecture and 620 students 
taking the class online. Not only are students in FDSCTE 1120 
learning in the classroom, they also have the opportunity to 
gain a better understanding and appreciation for wine and 
other spirits outside of the classroom. Waters explained that 
students older than 21 are able to go to tastings and learn the 
sensory characteristics of each drink. From studying about the 
chemistry of wine, to learning key statistics about the industry, 
to exploring local wineries, students agreed FDSTE 1120 was one 
of their favorite classes at Ohio State. “The class allowed us to 
experience so many different parts of the industry. It gave the 
class a really well-rounded understanding,” Kemper said.

LOOKING AHEAD
  It looks as though the industry will continue to grow as small 
local wineries become more popular and doctors learn more 

about the health benefits of wine. Looking 
to decrease your risk of having a heart 
attack? The American Heart Association 
says drinking one to two glasses of wine 
per day will help. It is great to support 

Ohio’s wine industry while staying healthy at the same time! As 
the wine and grape industries continue to expand, it is exciting 
that universities, students and people all around the state are 
supporting the trend.

“The industry has grown 
dramatically over the past few 

years.” -Christy Eckstein

Want to get more involved in Ohio’s wine and 
grape industries – for free? Join the Ohio Wine 

Visitor’s Incentive Program! This program 
will reward you for visiting participating Ohio 
wineries. Just collect a uniquely coded ticket 
at each winery you visit, and then enter that 

code at www.ohiowinesvip.com to earn points. 
Redeem your points for awesome rewards like 
wine totes and bottle-shaped umbrellas! You 

will also be entered for a sweepstakes offer and 
for tickets to attend wine festivals.

Cultivating Knowledge 

{

{
STUDENTS AT OHIO STATE LEARN THE SCIENCE BEHIND WHAT IS IN THEIR DRINKS

BY LAUREN PRETTYMAN
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Columbus Zoo staff is gearing children toward a career 
in conservation education with animal encounters.    

Photo Credit: Grahm Jones 

Picture it. A world with no luscious, green pastures filled 
with native grasses and flowers, no crystal blue oceans, no 

tropical islands to visit and no birds chirping on a windowsill 
in the early morning. No sea turtles at the beach and no tigers 
at the zoo. What would life be like without wildlife, towering 
trees and clean oceans? There are 
more than 7 billion people on the 
planet constantly destroying natural 
resources and depleting wildlife. 
Thankfully, there is no need to worry 
because there are three institutions 
in Ohio with a mission to prevent 
total environmental destruction from 
ever happening. 
  Ohio is leading the way in education, 
zoological medicine and ecosystem 
research. The Ohio State University 
is partnering with the No. 1 zoo 
in the U.S. and the largest wildlife 
conservation center for endangered 
species in North America. This 
unique collaboration is becoming the 
driving force in the advancement of 
conservation science. 

HANDS-ON CONSERVATION AT ITS FINEST  
  Five years ago, the Wilds became part of the Columbus Zoo 
and Aquarium. The Wilds is a 10,000-acre private, nonprofit 
wildlife conservation center housing 25 non-native species and 
hundreds of native wildlife species in Muskingum County, Ohio. 
  The Wilds allows students and researchers to gain first-
hand experience by working with endangered species and 
acknowledges today’s ecological concerns. “From the Wilds 
perspective, we see this as a pivotal moment in which we can 
expand our capacity to affect positive change in the well-being 
of people, wildlife and the environment,” director for restoration 
ecology at the Wilds, Shana Byrd said. To make this change, 
conservation education is required. Danielle Ross, Ohio State 
alumni and director of conservation education at the Wilds and 
the Columbus Zoo and Aquarium, co-teaches SENR 4360. She 
is an advocate for this alliance. “Both the zoo and Ohio State are 
passionate about educating people about the environment and 
this planet. We want to make a change for the better, and by 
working together we can,” Ross said. 
  However, it is not just professors interested in this conservation 
education. Nick Wells, senior studying animal science with a 
minor in environmental science, is able to “follow his heart” 
from experiences at the zoo and Ohio State. “The zoo is a 
perfect fit for me, because it allows me to educate others on 
conservation and why it is important to have animals in zoos,” 
Wells said.

GO FORTH AND MAKE A DIFFERENCE 
  So, why should students attending Ohio State take interest in 
this partnership and the mission behind it? “This partnership 
is giving Ohio the opportunity to be a leader in zoological and 
wildlife medicine training for one thing, but also in research 

and developing questions that 
haven’t been looked at before,” 
associate professor in the College of 
Veterinarian Medicine, Barb Wolfe 
DVM, Ph.D., said. Wolfe also serves as 
chief science officer at the Columbus 
Zoo and the Wilds. “All three of 
us [Ohio State, Columbus Zoo and 
the Wilds] have been working with 
the Ohio Division of Wildlife, the 
Environmental Protection Agency, 
etc., to give the state a stronger 
core of collaborative minds to 
think of new ideas and solutions to 
environmental problems,” she said. 
This unique resource will help Ohio 
State students stand out from other 
candidates in their field. “I would like 
to see more graduate students come 

to the Wilds, because there is a wealth of information on the 
recovering landscape, but also, now we are using it as baseline 
information for looking at the impacts of hydraulic fracturing,” 
Wolfe said.  
The actions being taken by these affiliates will impact the 
regulatory decisions for conservation. 

IT IS IN OUR HANDS NOW 
  Ohio is leading the way in dangerous wild animal laws, 
conservation education and research all because these three 
institutions have a goal to make something happen by using 
their resources. “The outcome of the institutional partnership 
has the potential to change the trajectory of ecosystem 
restoration, conservation and health,” Byrd said.
  These organizations have united together to provide endless 
opportunities for students in a critical effort to ‘touch the heart, 
to teach the mind.’ The main goal is for others to develop an 
appreciation for nature. Jack Hanna, director emeritus of the 
Columbus Zoo and Aquarium, has been an advocate for the 
message of conservation ever since he was young. “The most 
important thing is to preserve the world we live in. Unless 
people understand and learn about our world, habitats and 
animals, they won’t understand that if we don’t protect those 
habitats, we will eventually destroy ourselves,” Hanna said. After 
all, what is a world without sea turtles at the beach and tigers at 
the zoo?       

Touching the heart, to teach the mind 
Three of Ohio’s greatest institutions, partner in conservation education to provide endless opportunities for students 
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From the endless acres of crop-filled fields in northwestern 
Ohio, to the rolling hills of livestock pastures in eastern, 

Ohio, the state is abundantly rich in farmland. Ohio farming 
families work hard each day to maintain and care for their 
crops and livestock. The result 
of hardworking farmers has led 
agriculture to be Ohio’s number one 
industry, contributing more than 
$107 billion to Ohio’s economy. One 
of the best ways consumers can offer 
support to Ohio famers and the state’s 
economy is to shop locally. 
  At first glance, people may say that buying locally grown 
products can be difficult. It can be hard to identify what 
products are local or what the significance of buying local is. 
But, thanks to ODA and its marketing program, Ohio Proud, 
buying local and supporting Ohio farmers is easy and exciting.

HISTORY OF OHIO PROUD 
  The Ohio Proud program was created in 1993 by ODA to 
“promote agricultural-based products that are raised, grown 
and processed in Ohio,” said Lori Panda, Ohio Proud marketing 
manager. The program currently hosts 522 partners in 81 
counties, across the state. “The Ohio Proud program makes 
finding Ohio-grown products easy for consumers.” The website, 
www.ohioproud.org, offers a helpful partner directory where 
consumers can search by county, product or producer to find 
out what types of products are being created right here in the 
state. From delicious breads and pasta, to savory ice cream, to 
popcorn and maple syrup, the Ohio Proud program has it all. 

OHIO PROUD AT THE OHIO STATE UNIVERSITY 
  Ohio Proud products can be found across consumer markets 
all over the state from large grocery stores, and hometown 
farmer’s markets to dining halls right here at The Ohio State 
University. “Ohio State supports the Ohio Proud program and 
its partners through the campus dining services, where Ohio 
Proud products are featured in many restaurants and cafes 
around campus.” A delicious example of this partnership is 
when students find packages of Marsha’s Buckeyes around 
campus food stores. Marsha’s Buckeyes belongs to the Ohio 
Proud program and has fostered a great partnership with the 
University, according to Panda.  
  Another Ohio Proud partner that is closely tied to Ohio State 
and the College of Food, Agricultural, and Environmental 
Sciences is Ayars Family Farm of Mechanicsburg, Ohio. Bonnie 
Ayars, dairy extension and teaching specialist at Ohio State, 

raises 150 Guernsey and Brown Swiss dairy cows marketed 
through Ohio Proud. 
  In 2010, Ayars Family Farm began making homemade ice 
cream with their cow’s milk and labeling their product Ohio 

Proud. The Ayars ice cream business has 
taken off with 20 different flavors and 30 
different retailers.. Ayars believes there 
are many factors that set their ice cream 
apart, including that fact that it is an Ohio 
Proud product. When consumers buy 

Ayars Family Farm ice cream, they know where the product is 
coming from and the excellent standard and quality of care that 
it has received at the farm, according to Ayars. “We never forget 
about the consumer,” Ayars said. That is why the Ayars family 
decided to partner with Ohio Proud. “Being Ohio Proud means 
to be proud of your product, proud of what you do and proud of 
the people who make it, and that is who we are,” Ayars said.  
 
OHIO PROUD ON THE MENU 
  The newest marketing initiative created by the Ohio Proud 
program is the Ohio Proud on the Menu campaign, which kicked 
off in September of 2013. Not only is buying local becoming 
increasingly popular among consumers, but so is dining local. 
According to Panda, the goal of this program is to promote and 
support all of the restaurants in Ohio that are locally sourced 
by Ohio farmers, Panda said. Marketing materials such as 
window clings, table tents, coasters, banners and menu stickers 
boasting the Ohio Proud on the Menu logo were all created to be 
distributed to these restaurants. 
  One restaurant that is a member of the new Ohio Proud on 
the Menu campaign is Flip Side, located at Easton Town Center. 
Max Rice III is the chef for Flip Side restaurant and has a drive 
for staying true to Ohio farmers. “We are very passionate about 
sourcing local,” Rice said. “All of our beef is Ohio raised, grass-
fed beef which is the heart of Flip Side.” 

LOOKING AHEAD 
  With all of this information surrounding buying local and 
supporting Ohio farmers, consumers may be left thinking 
“What’s next?” “Consumers, now more than ever, are interested 
in buying local,” Panda said. This is a positive trend for Ohio 
farmers and agriculture. “Consumers want to meet who is 
growing their food and want to support their local economy,” 
Panda said. Whether it be by buying locally grown or processed 
products at the grocery store, supporting an Ohio farm or 
producer or dining at a locally sourced restaurant, find a way to 
be Ohio Proud today.

“Being Ohio Proud means to be proud of 
your product, proud of what you do, and 

proud of the people who make it.”
-Bonnie Ayars

BY KRISTIN KUGLER
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“I like the market steers 3-2-4-1”
       and on the first glance, I found a close top pair of higher quality, stouter featured steers who hold more ter-
minal value. But from there, I opted to use the black and white blaze steer’s added balance and attractive look to win. 

3 is simply the freshest in his overall look and finish, blending the neatest up front and studying the levelest in his 
lines. Plus, my winner offers the stoutest hip and most correctly matches his width up high at the surface. Now sure, 
I can see how some would side with the softer sided, easy feeding look in the powerful smoke, but with his mass, it’s 

no surprise that he’s plainer fronted and more open at the point of a straighter shoulder, not to mention he slightly 
bows in his hock.

      But, even so, it’s his true meat animal shape and overall product potential that drives the middle decision 
over 4. As you might expect, the Charolais influenced calf is truer and more expressive in his shape over his rib and 

loin, and is significantly more dimensional through his lower quarter and stifle. Red meat yield should be in his favor.  
Now sure, the other black and white steer is deep bodied and practical in his look, but I take concern from behind the 

cattle, where its clear he pairs with the other flat, narrow steer in the lineup.
     And so, I divided the bottom on build and quality grade potential. In addition to being nicer balanced, 4 
offers more shape to a deeper rib and is fuller in his fat indicators. I’d expect him to roll safer into choice. I’ll admit 
the black hided steer is trim and subsequently offers a potential yield grade advantage. But this doesn’t compensate 

for being the other light muscled steer, who also happens to be the poorest balanced and thinnest finished, and 
consequently the furthest from his optimal endpoint. Thank you.

Jake Ruffing, 2014 judging team member

You be the judge Crossbred 
Market Steers

1
2

3
4

want to judge yourself? 
Here’s how to join the ohio state
livestock judging team:

- Take Animal Sciences 3300 Livestock Selection and Evaluation
- Come to after class informational meetings and practices for 
   prospective team members
- Attend mandatory practices at the end of the semester for 
   interested students
- Maintain a semester GPA of 2.5 or greater on the team

Find oSU Livestock 
Judging Team on 

Facebook and Twitter!

Thank you JudgingPro.com for the cattle images. 
For more information, contact Coach Kyle Culp at culp.1045@osu.edu.



Your Beef Checkoff Investment:
While you are taking care of business on your farm, checkoff dollars are at work helping build beef demand.



TIME AND CHANGE WILL SURELY SHOW

OUR FACULTY CHANGE IN THE WAY THEY GO

Writing papers until fingers are numb, spending late hours 
in coffee shops cramming for exams and organizing 

schedules to fit in extracurricular activities leaves little time 
for the average student in the College of Food, Agricultural, 
and Environmental Sciences (CFAES) to think about the 
administrative side of completing their degree. The CFAES 
administrative faculty make the everyday possible in some of 
the most practical ways, keeping students on track academically, 
while supporting their personal dreams. This past year, there 
have been some shifts in roles among the CFAES faculty team as 
well as the introduction of a new position to enhance student 
success. This transition may have gone unnoticed by most 

students, 
but the 

changes were a refreshing 
burst of energy for the faculty team.

NEAL “COMES HOME” AFTER MANY YEARS 
OF ADMINISTRATION
  Steven Neal, Ph.D., worked for 26 years at the Agricultural 
Technical Institute (ATI) in Wooster in various positions. Neal 
recently moved to the Columbus campus to take the role of 
assistant dean of academic affairs. “Coming and working at 
the Columbus campus has been like coming home. I got my 
bachelor’s and master’s degrees here and I’ve really wanted to 
work in this environment. I’ve appreciated the opportunity to be 
able to do that,” Neal said.
  Neal finds that drawing from his experiences at ATI, and a 
willingness to learn new things, has helped him make a smooth 
transition into his position. “A lot of what I did at ATI is similar 
to what goes on in this position, like all of the policies and 
procedures,” Neal said. “There is, however, a significant learning 
process that has to happen with a new position, and a lot of that 
has to do with understanding how things have been done and 
just learning the routine.”
  Some of Neal’s duties include reviewing coursework and 
academic curriculum for various degree programs, assisting 
advisers with student advising and overseeing grade 
discrepancies, academic misconduct and degree audits. Neal 
has set goals for himself and his staff associates to improve 
efficiency in day-to-day tasks. “One of the things I’m trying to 
do is capitalize on the experience and expertise of the staff in 
our office. I’m trying to learn and at the same time, we’ve got 
to get the work done everyday,” Neal said. “I want to respond to 
people’s needs as quickly and as efficiently as we can and give 
them accurate information, so they can make decisions.”

HENDRICK PIONEERS NEW TERRITORY FOR THE 
COLLEGE
  Ron Hendrick, Ph.D., is in a unique position himself, one that 
is not only new to him, but also, new to the college. As senior 
associate dean, Hendrick is a “chief operating officer” of sorts, 
working on behind-the-scenes projects to ensure students’ 

 Steven Neal, PhD
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TIME AND CHANGE WILL SURELY SHOW

OUR FACULTY CHANGE IN THE WAY THEY GO
education 

is the best it can 
be. “My responsibilities fall 

generally under the operational side of 
our college. One big task I had when I came into 

this position was to take over faculty affairs, including hiring, 
promotion, tenure and faculty development,” Hendrick said. 
“Another task was facilities and capital planning, especially to 
start the process of creating a master plan for the entire college 
that includes both our Columbus and Wooster campuses and 
our major outlying facilities.”
  Managing the facilities of a college that controls one-third of 
The Ohio State University’s buildings is no small task. Hendrick 
stepped up to the plate, offering vision and direction to the 
college’s future infrastructural actions. “I want to see tangible 
progress on meeting some of our facilities’ needs. It might not be 
actually getting the buildings built, but I want to see progress 
toward that,” Hendrick said. “I want to have plans and roadmaps 
in place to accomplish some of these things; a plan for basically 
rebuilding and rehabilitating our facilities across the college.”
  Growth and development is the name of the game for Hendrick. 
On an everyday basis, he lays the groundwork for these plans 
and takes initiative to see that 
the college’s needs are met. “We 
need to be sufficiently nimble 
and responsive, so that as fields 
of study change, as societal needs 
change, as funding opportunities 
change, as the interest of incoming 
students change, [we] are able 
to adapt to meet needs and take advantage of opportunities,” 
Hendrick said. “My administrative philosophy is about helping 
people and programs be successful, so I measure my success by 
how well I’m helping to make those things happen.”

THE SUM IS GREATER THAN THE PARTS
  Bruce McPheron, Ph.D., dean of CFAES, recognizes the driving 
force behind faculty dynamics. “It’s encouraged within the 
college to rethink what your future as a faculty member is going 
to be. I like to ask people what they’re going to be when they 
grow up and it’s surprising, even people at my age sometimes 
struggle to know what the answer is,” McPheron said.
  Dean McPheron is excited for flexibility to experiment with 
new positions and new people. He sees the necessity for a 
dynamic faculty team, who works for the good of the college 
and strives to make that happen. “Structure in any organization 
is a combination of history, the actual need to fulfill certain 

“Coming and working at the Columbus campus 
has been like coming home. I got my bachelor’s 
and master’s degrees here and I’ve really want-
ed to work in this environment. I’ve appreciated 

the opportunity to be able to do that.”
-Steven Neal, PhD

roles, and opportunity. Sometimes, you have the chance to be 
a little entrepreneurial in the way you think,” McPheron said. 
“When people retire or move to another institution, there’s a 
vacancy, and I like to say we never refill that position. We use the 
vacancy and figure out what the next set of ideas that we need 
to address in this discipline is, and then, we search for the right 

person to come into that role.”
  Dean McPheron reflected on his 
own personal goals for the college 
and faculty since starting as CFAES 
dean in 2012 to describe where he 
sees the work of the college faculty 
going in the future. “One of my 
goals in coming to lead the college 

was to see the college grow with a ‘one college’ mentality. We 
heard our former president Gee talk all the time about ‘one 
university’. The sum is greater than the parts,” McPheron 
said. “I see the same thing with our college, making sure that 
we’re clicking on all cylinders. There are a lot of leadership 
responsibilities to keep the wheels turning on something as 
complex as this.”
  At the end of the workday for faculty, both old and new, their 
reason to strive for success and excellence all comes back to the 
students and the university mission. Whether a faculty member 
is “coming home” to Ohio State or bringing new ideas from 
experiences with other campuses, it is the administrative team 
which continues to push CFAES to the top in academics and 
student success. “This university means a great deal to me and 
I’m a Buckeye to the core,” Neal said. “It’s a great place to be and 
I really believe in Ohio State.”

Ron Hendrick, PhD
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The closing of a book does not have to mean it is the end of 
the story. At least, that is how Brett Baughman, a fourth-

year student majoring in environment, economy, development 
and sustainability, sees things. 
  A fan of Suzanne Collins’ popular “Hunger Games” trilogy, 
Baughman and a few friends wanted to hold their own games 
over the summer. For those unfamiliar with the “Hunger Games” 
trilogy, the books follow the life of a young girl living in a 
dystopian future where the country, Panem, has been divided 
into districts following a mass rebellion. Each district provides 
a different service for the Capitol, the main governing body for 
Panem. As repentance for their past rebellion, once a year, each 
district sends one male and one female tribute to participate in 
the “Hunger Games” – a fight to the death in the wilderness, 
with a lone tribute emerging as victor. 
  Baughman and his friends decided to hold their own informal 
games over the summer. Though foam dart guns and balled-
up socks would be nothing compared to what was to come, 
the idea stuck with the senior. Those first fun games were a 
big steppingstone toward what would soon become the Honor 
Games. 
  In late 2012, Baughman was talking to his resident advisor, 
discussing the possibility of a program that would get the honor 
students in Bradley Hall, Taylor Tower and Lincoln Tower to 
come together as part of the honors community. The memory 
of the past summer’s games came to mind, and the idea for the 
Honor Games was officially born. 

THE STORY
  Thankfully, Baughman’s Honor Games are not a fight to 
the death, but rather, a chance for one victor to win a $500 
scholarship to be used at The Ohio State University Bookstore. 
“We met with them and struck a deal that we would help 
advertise and do a lot of marketing for them,” Baughman said. 
“And in return, they would help us coordinate and provide a 
$500 book scholarship for the winner of the games.” 
   Before one victor could emerge from the wilderness, tributes 
from each residence hall on campus had to be nominated.

Though Baughman said the second year of the games will 
include students from off-campus, as well as those from campus 
residence halls, the tributes for the first Honor Games were 
randomly drawn following an open online registration. 
   Students from all majors and colleges played to their 
strengths, including third-year animal sciences major Brad 
Hogshead. Hogshead did not expect to be selected, however, his 
name was drawn as the Norton, Scott, Archer and Neilwood 
Gables (NSANG) complex’s male tribute. 
  Hogshead and the other tributes were given the responsibility 
of promoting a canned food drive, with the proceeds benefiting 
the Mid-Ohio Foodbank. Tributes earned points for pounds of 
food collected, which could be redeemed for weaponry and 
supplies during the impending games. For the 2013 Honor 
Games, more than 1,100 pounds of food were donated, thanks to 
the participation of students across Ohio State’s campus. 

THE GAMES
  In early March 2013, tributes were bused to the arena at Camp 
Kern in Oregonia, Ohio. “The closer we got,” Hogshead said, “the 
more it was like … oh. This is starting to become kind of real.” 
  As Hogshead and the rest of the tributes readied to compete, 

Animal sciences major Brad Hogshead was a tribute in Ohio 
State’s first-ever Honor Games. 

Photo Credit: Provided by Brett Baughman
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After several seconds, the foghorn went 
off, signaling the start of Ohio State’s 

first-ever Honor Games.

he found himself reflecting on how the Honor Games echoed 
those that the food drive had benefitted. “We were only out 
there for a few hours, with a couple granola bars, some bottled 
water, and fruit – but it made me think ‘OK, people are really 
living in these sort of conditions.’ Places where food is really 
barren, where they might be on the borderline. A food bank 
could be the difference between life and death for them,” 
Hogshead said.
  The arena was a small clearing surrounded by trees and 
vegetation, with a forest to provide cover for competitors. A 
cornucopia of weaponry and supplies, including dodgeball 
‘bombs’ and sock ‘arrows’, sat in the 
center of the clearing. While standing at 
the ready, Hogshead knew it would be 
difficult to reach the stockpile without 
being eliminated by a tribute as he 
gathered materials.
  After several seconds, the foghorn went off, signaling the start 
of Ohio State’s first-ever Honor Games. Some tributes ran to the 
center of the arena, where the cornucopia was stocked, while 
others avoided the mayhem and ran for cover. Hogshead was 
one of the latter, and strategically hid and tried to avoid conflict 
for as long as possible. 
  Though Hogshead played a good game, the 2013 victor was 
Devon Dishman, a tribute from Taylor Tower and a biology 
pre-med major. Even so, Hogshead considered the games to 
be an invaluable experience. “Maybe in the future, I’ll get to 
be a mentor,” Hogshead said. “But if I can’t, I’ll do my best to 
encourage people to support the games and participate as well.”  

GIVING BACK
  Hogshead is not the only one whose participation spurred a 
desire to give back to the Honor Games. Electrical engineering 
sophomore Matthew Wolfe was a tribute in last years’ games, 
and is now using his talents to help build the cornucopia. 
  As a freshman, Wolfe’s main prerogative in participating in the 
games was the book scholarship, but his involvement turned 
into something much larger. “Now that I’ve gotten more involved, 

knowing that we’ve raised hundreds of pounds of food to fight 
hunger … it’s a lot of fun for everyone involved, but it does 
good,” Wolfe said. 
  Baughman and Wolfe, along with a core group of students, 
nicknamed the Capitol after the original books, plan the games 
each year. The Capitol is split up into a number of smaller 
committees, each covering an essential part of planning the 
games. “The Capitol is running a lot smoother this year than last 
year,” Baughman said, admitting that there were plenty of snags 
in planning the first-ever Honor Games. “Last year’s unofficial 
motto was ‘we’ll make it work,’” he said. “A lot has changed from 

last year to this year – logistics, running 
the games, all of it.” 
  One benefit, Baughman said, is that in 
the original book series, the arena for 
the games changes annually, so there is 

no set format the committee has to stick to. “The gamemakers 
this year are already planning the games, which have a big 
influence from not only the “Hunger Games” books, but also 
“Lord of the Rings,” the “Halo” video game series, “Harry Potter” … 
we draw from a lot of sources,” Baughman said. 

THE HONOR GAMES LEGACY
  Though the “Hunger Games” series has come to an end, there 
is a future for the Honor Games, according to Baughman. “Last 
year, the Honor Games were strictly a Residence Life program. 
We’ve been established as an official student organization for 
2014, to allow the Honor Games to continue into the future.” 
  “I’d love to see it continue to propagate here at Ohio State and 
become bigger and bigger every year, because the bigger it is, 
the more food we can donate to the Mid-Ohio Foodbank, which 
is great,” Baughman said. “And we’re seeing a lot of interest at 
other schools. A long-term, kind of fanatical goal would be to see 
it spread to other schools and bridge the connection to other 
universities close by.”  
  Though Baughman’s chapter at Ohio State will come to a close 
in spring of 2014, his legacy will live on through the story of the 
Honor Games.

The Honor Games will make 
its triumphant return for the 

2013-2014 academic year. CFAES 
student Brett Baughman (far left) 

and the ‘gamemakers’ plan the 
event, which benefits the Mid-

Ohio Foodbank. 

Photo Credit: Provided by Brett 
Baughman
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S tep aside “Bill Nye the Science Guy” because “The Nutty 
Professor” is using his skills to teach the public about the 

bioproduct industry. Dressed in a white lab coat, wearing 
a buckeye necklace around his neck and safety goggles on 
his face, this professor captures the attention of audience 
members. With flames shooting from a beaker or a balloon 
inflating atop a water bottle, this “Nutty Professor” is 
integrating fun and education 
in a profound way.

PUBLIC EDUCATION 
  Who exactly is “The Nutty 
Professor” and why is he 
performing these experiments? 
Dustin Homan, program 
director for bioproduct 
education at OBIC Bioproducts 
Innovation Center (OBIC) 
is known as “The Nutty 
Professor.” Homan uses his 
education sessions to build 
excitement and curiosity for 
the bioproduct industry. He 
also encourages students to 
pursue sustainability-related 
majors and careers. At the 
86th National FFA Convention 
and Expo, thousands of FFA members stopped to watch 
his experiments at the College of Food, Agricultural, and 
Environmental Sciences booth. 
  According to the OBIC 2013 Annual Report, transitioning 
to a ‘biobased lifestyle’ requires consumer education and 
students who are equipped to pursue biobased careers. OBIC 
is preparing today’s consumers 
and future generations for a 
biobased lifestyle and have since 
turned to hands-on activities to 
engage students and others when 
teaching about the bioproducts 
industry. ‘Welcome to Our Biorefinery’ is a demonstration 
that shows how organic waste is repurposed for energy and 
products. This has been presented to audiences at COSI’s 
Farm Days, the Ohio State Fair and at the Micki Zartman 
Scarlet and Gray Ag Day. 
  OBIC is excited to also be launching the ‘Biobus’ in 2014. 
Due to the generosity of a car dealership offering full 
sponsorship for a vehicle, this initiative will now be put 

into action. “The bus is the first-of-its-kind public awareness 
campaign to optimize marketplace engagement and promote 
bioproducts,” said Homan. “This vehicle will be equipped with 
bioproduct samples and displays. It will be taking bioproducts 
on the road by traveling to schools, fairs, festivals, community 
events and retailers.” 

IN THE CLASSROOM
  “OBIC is continuing to find ways 
to place biobased materials and 
education into K-12 [classrooms],” 
said Ron Smith, program director 
of communication. “One reason 
for getting involved in schools 
is to excite students now and 
provide great activities to teach 
chemistry and biology processes,” 
said Homan. Hands-on activities 
tend to excite students more 
than textbooks. “It is important to 
engage with them now so that 
they will be looking for biobased 
products when purchasing items,” 
said Homan. The Agricultural 
Technical Institute at Wooster, a 
facility of The Ohio State University, 

recently introduced the Renewable 
Energy Program, in partnership with the center. Students are 
able to pursue degrees specialized in bioenergy, solar and wind 
energies. Educators are prime resources in helping students 
learn about bioproducts and are the future of this industry. 
“Our Bioenergy and Bioproducts Education Program, which is in 
collaboration with institutions from across the northeast United 

States, has trained nearly 250 educators since 
2011, including more than 60 from Ohio,” said 
Homan. These educators then take what 
they learned and apply it in the classroom 
to substitute textbook readings and instead 
focus on hands-on learning.

  OBIC spread its reach by hiring Ohio State students to help 
with research, communication, education and fiscal support. 
For spring 2014, OBIC had seven student assistants working 
on projects with two students from a local high school. 
“I didn’t know anything about bioproducts until I began 
working at OBIC,” said Ashley Williams, student assistant and 
senior studying environment, economic, development and 
sustainability. “My work focuses on education projects. This 

OBIC is preparing today’s consumer 
and future generations for a biobased 
lifestyle. - OBIC 2013 Annual Report

INFLUENCING The FUTURE OF THE BIOPRODUCT INDUSTRY
Preparing Today’s Consumers and Future Generations for a Biobased Lifestyle

“The Nutty Professor” talking about the bioproduct 
industry with FFA members.

Photo Credit: Dustin Homan

BY KELLY FAGER
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INFLUENCING The FUTURE OF THE BIOPRODUCT INDUSTRY
Preparing Today’s Consumers and Future Generations for a Biobased Lifestyle

helps bring awareness to individuals who don’t know what 
bioproducts are and provide real-world applications. This has 
helped me learn more about the bioproducts industry through 
my work.” Williams has found that she likes working on cost-
benefit analysis for the bioproduct industry and would consider 
a career doing this.
 

OBIC Bioproducts Innovation 
Center (OBIC), located at The Ohio 
State University, was created in 
2005. OBIC is a unique alliance 
whose mission is to accelerate the 
commercialization of bioproducts. 
OBIC accomplishes this mission 
by integrating the expertise and 
innovations from its network of 
research institutes, companies, 
funding and policy agencies to 
provide progressive solutions that 
fill gaps in the commercialization 
process not normally addressed by 
other organizations.

 

PUBLIC OUTREACH
  OBIC will be hosting the inaugural Bioproducts World 
Showcase and Conference in October 2014 at the Greater 
Columbus Convention Center. This is a first-of-its-kind event to 
accelerate the manufacturing, distribution and use of biobased 
products. Bringing together leaders from across the emerging 
bioproducts industry to support consumer and corporate 
demand for biobased products will help facilitate business 
relationships. “Our market research indicates that consumers 
would purchase biobased products if more were available,” said 
Dennis Hall, OBIC director. “Bioproducts World Showcase and 
Conference will facilitate the type of commercialization activities 
that increase awareness and speed the adoption of bioproducts.” 
The conference will serve as an important tool for OBIC as it 
continues to serve as a link for the bioproduct industry.

OBIC BIOPRODUCTS INNOVATION CENTER
  Ohio is the leading state for polymer and advanced material 
technologies. The center helps to foster state, federal and 
international relations to expedite bioproduct commercialization. 
“As director of OBIC, I see my responsibility to chart a path that 
enhances the bioproduct industry for Ohio, the nation and the 
world,” said Hall. “I hope to have my fingerprint on one billion 
dollars of bioproduct sales before retiring.” OBIC is serving as a 
link to the bioproduct industry through the OBIC Bioproducts 
Network, commonly referred to as OBN, a membership-based 
network of companies involved in the bioproduct industry. 
Using the strengths and capabilities of all members in this 
network helps to drive the success of the bioproduct industry. 
According to the OBIC 2013 Annual Report, OBIC has received 
$117 million in supplemental grant funding that has sparked 
bioproduct commercialization with $400 million in economic 
impacts. The biomass supply mission theme for OBIC is striving 
to meet the industry’s need for cost-competitive and industrial-
scale feedstock. Feedstocks include municipal solid waste, algae, 
natural fibers and fillers. OBIC assists with these feedstock 
projects in research and product development.  
  Whether using  “The Nutty Professor” or the Bioproducts 
World Showcase and Conference to help transition the general 
public to a ‘biobased lifestyle,’ OBIC is serving as a link to the 

bioproduct industry. OBIC is using resources to connect to the 
general population to inform about the bioproducts industry. 
Ohio has the opportunity to be a leader in the bioproducts 
industry due to companies inside the state borders. Using 
OBIC at The Ohio State University to expedite bioproduct 
commercialization is one way that Ohio can remain a leader.    
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to the opportunities that I would get a chance to have some day,” 
said Carley Snider, a freshman studying food science and first-
time attendee of the event.
   Another neat way faculty, staff, students and administrators are 
brought together during the event is in a competitive kickball 
tournament. Different organizations form teams and collaborate 
with one another to provide a friendly, but intense, competitive 
tournament officiated by faculty and administrators. 
   “I am pleased that our college is willing to support and give 
resources to engage in a comprehensive, fun-family activity in 
which all are invited to be a part,” said Susie Whittington, PhD, 
professor of agriscience education, who has officiated at both 
tournaments.

WHERE WE ARE NOW
    After two years, the event has gone through many 
transformations and improvements. In the first year, all student 
organizations chose a game from a carnival website, but now, 
clubs can provide their own homemade game like a paint balloon 
popping board or partner with other organizations to host a big 
and more expensive game like the dunk tank and bounce house. 
   Though there have been several changes, some things have 
remained constant. Advisers from CFAES Student Council and 
ASCA still advise the joint committee. The Back 2 School Bash 
is still the largest, student-run event in CFAES. There are more 
than 35 organizations present at the event, each with the goal 
of welcoming students back and inviting new students into the 
CFAES family. Newlon explains the event best, “It is one of the best

days of the year.”

With deer-in-the-headlights looks, hundreds of freshmen 
gather to a sight different from most colleges. Organization 

recruitment tables line the sidewalks of Fred Beekman Park with 
signup sheets and giveaways. The pavilion is lined with people 
waiting to grab drinks from coolers and tasty cheeseburgers, 
corn on the cob, ice cream and baked beans. Giant carnival 
games crowd the baseball field dugouts, screams come from 
the dunk tank, and teams gather in matching uniforms to start 
the kickball tournament. With so much activity, students are 
welcomed to our family of the College of Food, Agricultural, and 
Environmental Sciences (CFAES) at the Back 2 School Bash. 
   Returning to Columbus after a long summer is exciting for 
returning upper classmen, but as a freshman, it can be quite 
frightening. The Back 2 School Bash is just one way CFAES is 
welcoming new and returning students to campus.
 

THE PLANNING PROCESS
  The Back 2 School Bash began as a recruitment tool for the 
college and animal science department. The Animal Science 
Community Alliance (ASCA) engaged students in the planning 
process, along with the CFAES Student Council. Together, an 
eight-member subcommittee from ASCA and council meet after 
the previous year’s event. They review what went well, what did 
not, and what improvements can be made. Meeting two to four 
times made it possible for the group to pay close attention to 
“details, details, details and contribute more than 360 hours of 
manpower to make it happen,” said Allison Pullin, a third-year 
in animal science. Although they meet all year long, most of the 
planning is done spring semester before the event.

WHY WE DO IT
   “It is a great opportunity to connect faculty, staff, students 
and administration,” said Linda Martin, PhD, associate dean of 
student affairs. “It reinforces that students are first, embraces 
our culture and family feel. Camaraderie. We are sending a 
clear message to students that we are glad they are back,” said 
Martin. 
   The college is very supportive and covers all event costs until 
funds are collected and reimbursed by the Ohio Union. It is 
through this process that the first Back 2 School Bash became a 
success. 
   Martin’s words about the event ring true with both students 
and faculty alike. “I enjoyed talking to different people, meeting 
new people, learning about their experience and looking forward 

We are a

We are a

College

Family

CFAES Student rides a mechanical bull at Back 2 School Bash 2013.
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Homecoming weekend seems like a time for alumni 
to return and celebrate The Ohio State University. It 

appears to be the perfect opportunity for former graduates 
to remember their college years as they watch the 
annual parade and football game or participate in other 
homecoming weekend festivities. 
  While all of this may be true, in recent years, homecoming 
weekend has become a time for the float-building skills 
of students in the College of Food, Agricultural, and 
Environmental Sciences (CFAES) to shine. Students involved 
in sororities, fraternities and student organizations within 
CFAES are proud to have built several of the top-placing 
floats recently. 
  “It’s great to represent our college at the university level,” 
said Seth Erwin, former president 
of FarmHouse and a senior 
studying agribusiness and applied 
economics. “The float is just a mere 
representation of the excellence that 
comes from our college.” 

TOP-PLACING FLOATS
FarmHouse’s float has won first place three years in a 
row, earning them $1,000 each year. The Department of 

Homecoming Weekend: A Time to

“Without the support of our college, we 
wouldn’t be able to accomplish what we 

do in, and outside of, float building.”
-Seth Erwin

Agricultural Communication, Education and Leadership’s 
(ACEL) float placed third in 2012, earning $250 in prize 
money. Additionally, CFAES is proud to have Alpha Gamma 
Rho, Alpha Sigma Upsilon, Delta Theta Sigma and Sigma 
Alpha participate in the homecoming parade annually. 
  For CFAES students, float-building is not just a quick, 
weekend project. It is planned months ahead of time and 
anticipated year-round. “The brainstorming of ideas begins 
months before,” said Cambell Parrish, a senior member of 
FarmHouse fraternity and strategic communication major. 
“The most inspiring thing, for us, is our previous floats. 
We’re always trying to build something that will be even 
more outstanding.”  

EVOLUTION OF TECHNOLOGY
Over the past few years, the CFAES homecoming floats have 
developed and expanded into large, high-tech creations with 
moving components and musical additions. They involve 
iconic Ohio State symbols and traditions like Ohio Stadium, 
Brutus Buckeye and Carmen Ohio. 
  In 2013, the ACEL float involved a mechanical truck 
and a lifting curtain. The FarmHouse float included an 
animatronic Brutus kissing a trophy. In recent years, other 
CFAES affiliated floats have included rotating Block O’s and 
continuous music

HOMECOMING THEMES
Each year, homecoming weekend has a theme that adds a 
challenge for students during the design process. Floats are 
always designed with the theme in mind. The 2013 theme 
was ‘Welcome Home.’ “Ohio State becomes home for students 
so we focused the design of the ACEL float on welcoming 
students home,” said Ellen Gilliland, member of the ACEL 
float building team and senior studying agricultural 
communication. 
  ACEL was not the only group that felt Ohio State is home. 
The float built by Delta Theta Sigma and Sigma Alpha also 
included a yellow brick road that led students home to Ohio 
State. “Working with the men of Delta Theta Sigma was a 
great experience and we were all excited to be representing 
CFAES,” said Lydia Rinehart, a member of Sigma Alpha and 
senior agricultural communication major. 

REPRESENTING CFAES
No matter their Greek affiliation or student organization 
involvement, CFAES students agree the most outstanding 
part of homecoming float building is the camaraderie. 
“The building of the float requires the coming together 
of friends, brothers, sisters and resources,” said Erwin. 

“Without the support of our college, 
we wouldn’t be able to accomplish 
what we do in, and outside of, float 
building.” 
  For alumni across the world, 
homecoming weekend is a time to 
remember the impact Ohio State 

has made in their lives. As CFAES float-building students 
graduate, they too will reflect on their time at Ohio State 
and remember how they let their float-building skills shine 

during homecoming weekend. 
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As an incoming student to The Ohio State University, many 
feel intimidated by the size of campus and the student 

body. For those enrolled in the College of Food, Agricultural, 
and Environmental Sciences, there may be an even stronger 
resistance to Ohio State; agriculture students traditionally 
hail from small towns and rural areas, something foreign in 
the Columbus area. Because of this, some CFAES students shy 
away from opportunities on main campus, sticking mostly 
to activities and organizations that call west campus home. 
This can result in a divide that hinders progress and personal 
growth. Why is this the case?
  It is great to get involved with something close to home, but 
at the end of the day, students begin to feel suppressed by the 
size of Ohio State. Because Ohio State is a big campus, students 
who are overwhelmed can dread going to classes and activities, 
especially those outside of their comfort zone (CFAES). By 
confining themselves to one part of campus, they miss out on 
the very opportunity to make Ohio State the smaller, tight-knit 
community it can become.

BREAKING AWAY
  So, what can a CFAES student do to make his or her experience 
more intimate at such a large university? It is pretty simple: 
be open to getting involved in university-wide activities and 
student organizations. Lydia Hartzler, a junior in agricultural 
systems management, joined Ohio Students With a Goal 
(O-SWAG), a student-driven volunteer organization that does 
work around the Columbus community. “I joined O-SWAG merely 
for the reason of finding a group that did volunteer work. While 
my ASM group does some volunteering, I wanted a group that 
just strictly stuck to volunteer work,” 
said Hartzler. “ In the end, it turned out 
that most of the kids in O-SWAG were 
either a part of the ag campus or were 
at one time, making an easy transition 
to a club that wasn’t part of CFAES. 
Ohio State becomes much smaller when 
you are able to meet people from all different majors and then 
see them in random instances when traveling through main 
campus.”
  Nicole Steiner, a second year student in agricultural 
communication, got involved with Ohio Union Activities Board 

(OUAB), Young Life and College Republicans. Joining these very 
diverse student organizations opened Steiner up to many 
new experiences at Ohio State. “I got involved on main campus 
because I have passions for things other than just agriculture, 
and I wanted to broaden my skills and experiences at OSU,” said 
Steiner. “I have met so many different people that I can no longer 
go anywhere without knowing somebody.”
  When attending Ohio State, students must understand they are 
moving to a large metropolitan city. Escaping comfort zones and 
engaging in the Columbus community is an important aspect 
of this move. Mara Gordon, a senior in agricultural business 
and applied economics, joined Pay It Forward, a community 
service organization that benefits the entire Columbus area. “I 
felt inclined to join Pay It Forward because I was interested in 
joining an organization that I would get to meet other students 
who were involved in community service and wanted to make 
a difference in the Columbus community,” said Gordon. “There 
isn’t really a solely focused group in CFAES where all we do is 
volunteer, and that’s where I wanted to get involved.”

OPENING UP TO NEW OPPORTUNITIES
  Ohio State has much to offer students including valuable 
connections with people that will provide influence not only 
professionally, but personally as well. All a student has to do 
is allow themselves to take a chance by stepping outside their 
comfort zone to find the bigger and better things at Ohio State. 
The university campus can become a tight-knit community 
when students search for and take new opportunities outside 
of the agricultural realm. Take time to talk to friends and 
upperclassmen about organizations they have joined or 

activities they have done that are not 
CFAES related. The student involvement 
fair at the beginning of every school 
year is another great resource to use. 
Hartzler said her experience of breaking 
away from CFAES only bettered her as 
a person. “I have been exposed to new 

opportunities and new people that I never would have met 
without joining different groups,” said Hartzler. “It helped me 
realize that there are other people that I can connect with and 
have a good time with that aren’t involved in ag or have the 
same background as me.” 

Not Just in the Corn Fields

“I have been exposed to new 
opportunities and new people that I 

never would have met without joining 
different groups.” - Hartzler

Making OSU a Smaller Campus

Comfort Zones

BY JARED SIMS
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car2go

The Pay-n-Display parking spaces on the south side of 
the Agricultural Administration building have been 

a convenience to students and faculty who have found 
themselves running a little late to classes or meetings and 
need to park as close as possible. Five of these parking spots 
were converted into reserved parking for car2go. The fleet 
of Smart Cars has been seen all over campus, and is a great 
addition to the public transportation offered to get students 
around campus and Columbus.

WHAT IS CAR2GO?
  Car2go is a membership-based car sharing service that got 
its start in Austin, Texas and made its debut in 25 other large 
cities around the world before coming here to Columbus. 
“We look for that town that has a thriving, young professional 
population,” said Nicholas Hill, location manager for the 
Columbus branch of car2go. “We have 45 spots on campus, 
which is something that hasn’t been done by any car share 
service ever, including us.” This service is very unique and 
nothing like The Ohio State University campus has ever 
seen before.
  Five of the car2go reserved 
parking spaces are in the 
south side of the Agricultural 
Administration building’s parking 
lot. Since two car2go cars can fit in one parking spot, students 
and faculty have access to as many as 10 cars at any time. 
This is especially useful for students who have classes on 
central campus and need to get there quickly. 

HOW DOES IT WORK?
  Getting signed up for car2go requires filling out a quick 
online registration and waiting for a membership card to 
arrive. The car2go website asks for basic information such 
as address and driver’s license number. After establishing a 
car2go pin, the transportation service issues members a card 
that is used to unlock the Smart Cars.
  When a member wants to drive a car, they can find a car 
with the application on their smartphone or computer. The 
smartphone application even allows drivers to reserve cars 
for up to an hour before they want to set out on their trip. 
The driver will then place their membership card on the 
windshield; it unlocks and they then get inside and enter 
their code. Drivers then have the ability to drive anywhere 
they want to go, as long as it’s in the approved area.

  When the user is finished with the car, they can leave it in 
any car2go assigned parking space, at a city meter or park on 
the street as long as it isn’t in a city permit area or a private 
parking lot. 

WHAT DOES IT COST?
  Using a car from car2go is very affordable. Initially, there is 
a $35 sign-up fee. After that, the rate is 38 cents per minute 
while the car is in use. This rate includes insurance, and 
car2go states that there will never be any hidden fees. For 
drivers who need to use the car for a longer period of time, 
car2go will cap the rate at $13.99 per hour. The only fee a 
driver may end up paying is if damage to the vehicle occurs. 

HOW DOES CFAES FEEL?
  The arrival of car2go on campus has mostly been mostly 
positive and students seem to enjoy the convenience and 
unique way to get where they need to go on and off campus. 
“It’s really convenient, it’s 38 cents a minute and you don’t 
have to pay to park,” said Brandon Boltz, junior in agricultural 

systems management. The number 
of cars in the reserved spaces seems 
to fluctuate throughout the day, 
demonstrating the continuous use of 
the car2go transportation service. 

While the program is popular with most, a few students have 
expressed small concerns in regards to car2go reaching out. 
“I came to campus and I couldn’t figure out what these mini 
cars were. They were taking up the prime Pay-n-Display spots, 
and I like to park there, especially when it’s cold outside,” said 
Erin Williams, junior in agricultural communication. “It would 
have been nice to get an email saying, ‘Hey, this is what these 
are and this is what you can expect,’ but I don’t feel like I’ve 
been given enough information to decide whether I’d want to 
use them or not.” When asked about this concern, Hill quickly 
responded, “There are places on campus that we can do better 
outreach, but all of our cars have our website on them, it is 
pretty informative and it does a good job of explaining what 
we do.” 
  The car2go service is growing in popularity and will most 
likely continue to grow if they increase awareness and reach 
out to drivers. This company has been widely successful in 
Columbus and on campus, so it’s fair to say that the take-over 
of the Pay-n-Display spots are more of an added convenience 

than a loss of parking.

 “It’s really convenient, it’s 38 cents a 
minute and you don’t have to pay to 

park.” -Bramdon Boltz

BY KRISTEN ANDERSON
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You cannot say The Ohio State University without thinking of 
our beloved mascot, Brutus Buckeye. You see him everywhere; 

on street corners, T-shirts, postcards and most importantly, at 
sporting events, where he cheers Ohio State athletes to victory. We 
know all about his enthusiastic personality and flashy outfit. But, 
have you ever thought about when Brutus was born or where he 
comes from? Let us take a step back in time to learn about our 
favorite Buckeye.

HUMBLE BEGINNINGS
  According to the Ohio State Spirit Squad, a Buckeye character first 
came onto the scene in 1965 at the Ohio State vs. Minnesota football 
game. After the buckeye nut was named the mascot of Ohio State 
in 1950, a student and member of Ohio 
Staters, Inc., Ray Bourhis, had the idea to 
make the mascot into a character. The 
first Buckeye mask was made of paper-
mache. Later that year, a new fiberglass 
version of the mask came out to replace 
the bulky paper-mache medium. After 
his debut, it was decided that the Buckeye mascot would need a 
name. The university held a campus-wide contest to come up with 
a catchy title for the mascot. Student Kerry Reed submitted the 
name “Brutus Buckeye,” which won by a landslide.
  Larry “Buckeyeman” Lokai is a figure recognized almost as 
easily as Brutus himself at university functions these days. Lokai 
was a student at Ohio State during the 1960s, where he studied 
agricultural education, and recalls the early days of Brutus. “When 
I enrolled as a student, we did not have a mascot, but I remember 
the big nut with two small feet introduced as our mascot in 1965. 
The role was very small then. But, today, Brutus and Ohio State are 
one and the same,” Lokai said. “Watch TV and count the number of 
times you see Brutus on the screen. Now, we have multiple Brutus 
members of the Ohio State Spirit Squad and Brutus is everywhere 
in the promos of Ohio State.”

BRUTUS MAKES IT BIG
  During the 1970s and 1980s, Brutus underwent several 
transformations, including weight loss and weight gain, different 
facial expressions and various costumes. The fall of 1977 marked 
another milestone in Brutus’ history, when the first female Brutus 
wore the 80-pound costume with pride at sporting events across 
campus. Originally, a cheerleader was selected from the Ohio State 
cheer squad to be the Brutus mascot for the year. By 1981, separate 
tryouts to be a Brutus mascot had begun and 45 people showed 
up for the first round. It was not long before being Brutus was not 
so much of a load to carry, but rather, one of the most prestigious 
positions to be earned on the Ohio State Spirit Squad.
  Lokai, who has passed out more than 1 million buckeyes 
to students and fans since becoming “Buckeyeman” in 2002, 

recognizes the household name that Brutus Buckeye has become 
over the years. “Let’s face it, when Brutus enters the scene, fans 
young and old swarm the mascot for a picture,” Lokai said. “We 
are the buckeye state, Ohio State is known as the Buckeyes and 
Brutus is a Buckeye symbol.”

DOWN IN THE HISTORY BOOKS
  Ohio Staters, Inc. still preserves the traditions and history of 
Brutus with students and fans. Catherine Montalto, associate 
professor in consumer science and a faculty member of Ohio 
Staters, Inc., says the organization began sponsoring a first-year 
experience event called “Becoming a Nut,” which includes learning 
about Brutus and his history. “The program introduces first-year 

students to the history and traditions 
of The Ohio State University,” Montalto 
said. “Brutus Buckeye is an important 
part of this program, and many years 
Brutus helps us welcome first-year 
students do tours of the university and 
the Ohio Stadium.”
  Montalto also explained that the 

University Museum, established by Ohio Staters in 2001, helps 
preserve the rich history of Brutus as Ohio State’s mascot. 
“Seven cases in the museum feature artifacts and memorabilia 
documenting the rich history and tradition of the university, so 
this is another great place that students, alumni and Ohio State 
fans can learn about the university mascot,” Montalto said. The 
University Museum is located on campus in 143 University Hall.

STUDENT IMPACT
  Third-year animal science student, Kaitlan Hovis, remembers 
her first experience with Brutus when coming to Ohio State in 
2011. “When I went to my orientation, Brutus was the first part of 
Ohio State that I really saw, and I didn’t realize then how big of a 
deal he was,” Hovis said. “He’s what brings you in and makes you 
an alumni of Ohio State.” Hovis, a native of West Virginia, says that 
she loves going to a school with a well-known and high-spirited 
mascot like Brutus. “To come to a school where school spirit 
revolves around a mascot is pretty powerful,” Hovis said. “During 
the football games, he is a huge contributing factor to our school 
spirit, being involved with the band members and Block O, he’s 
everywhere.”
  Brutus will continue to evolve and change as years pass, but 
one thing will remain the same. Ohio State is not Ohio State 
without him. For Larry “Buckeyeman” Lokai, Ohio State has 
become a lifestyle and Brutus has become an inspiration. “Brutus 
has grown as the symbol of Ohio State,” Lokai said. Of all the rich, 
historical traditions Ohio State holds dear, Brutus will always be 
close to the hearts and stadium seats of Buckeye fans across 
the state.

Through YearsT
H
E with our Favorite Nut

“Let’s face it, when Brutus enters the 
scene, fans young and old swarm the 

mascot for a picture.”
-Larry “Buckeyeman” Lokai

BY LAUREN PIGG
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Above: Past covers of the publication show how it has 
evolved and changed over the past few decades.

Photo Credit: Brent Stammen

Think back 120 years ago. The first college basketball game 
was played, Coca-Cola was sold in bottles for the first time 

and the first battery-operated telephone switchboard was 
installed. That same year, a tradition was born at The Ohio State 
University. In 1894, John Cunningham, dean of the College of 
Agriculture, along with several colleagues, founded what is now 
one of the oldest student-run and edited agricultural magazines 
in the nation.
  When the publication was first produced, it was named the 
Agricultural Student. However, over the decades, the name, 
production methods and even story topics have changed. It 
first served as a periodical for Townshend Agricultural Society 
and focused on topics related to scientific agriculture and 
horticulture. The magazine, now named the AgriNaturalist, 
has stayed true to its agricultural foundation but its hands-on 
approach and mission to give students practical agricultural 
journalism experience has evolved over time. “It’s an 
opportunity for students to get their hands dirty on what it 
means to publish and it has always been that hands-on type of 
approach,” said Tim Reeves, 1976 Buckeye Triune editor. 

A REVOLUTION
  The magazine’s most innovative and transformative years 
came in the late 1970s and early 1980s, when publishing was 
going electronic and the College of Agriculture was undergoing 
significant changes. “We wanted to modernize the magazine, as 
well as get experience for ourselves, so that when we got out, 

we could show others that our magazine was as much on the 
cutting edge of changes in publishing as possible,” said Reeves.  
“It was a really big time of transition and we were trying to 
reflect what was happening in the publishing industry outside 
of the university.”
  During Reeves’s time on staff, the Ag Student became the 
Buckeye Triune. According to Reeves, many faculty and staff 
felt the Ag Student was not representative of all aspects of the 
College of Agriculture. They chose Buckeye Triune to represent 
the founding of the magazine at Ohio State and the three 
audiences the magazine was written for: students, faculty and 
alumni. The new name also represented the three new focuses 
of the college: agriculture, home economics and  
natural resources.
  In addition to the name change, Reeves and the staff tried to 
expand the scope of the magazine to cover hard news stories 
and current events at the university and in the College of 
Agriculture. “We tried to reflect that [changes in administration] 
and tell students about that information to increase the number 
of people that read the magazine so that when it came out 
people would eagerly look forward to it,” said Reeves.

TIME AND CHANGE
  Even more changes came to the publication in the 1980s. While 
electronic publishing was gaining speed, so was the magazine. 
In 1984, the College of Home Economics split from the College 
of Agriculture, Economics, and Natural Resources. According to 
Gail Camplinger, 1984 AgriNaturalist editor, the staff felt the need 
to change the name to AgriNaturalist in order to reflect those 
changes in the college, as well as the magazine. “We tried to 
increase readership, and get feedback on what would encourage 
students to pick up and read the magazine,” said Meredith 
Downing, 1984 staff member.
  Student editors also added a classified section and a longer 
editorial section. The publication became an official part of 
the agricultural communication curriculum and one of the 
most significant changes was the number of issues published. 
According to a research article by Kelsie Hall and Emily Buck, 
the Agricultural Student had originally been published as a 
monthly periodical, but was reduced to eight issues, then six 
issues per year. In 1985, the decision was made to reduce the 

C E L E B R A T I N G  1 2 0  Y E A R S  O F  T R A D I T I O N
BY BRENT STAMMEN
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number of 
issues to one 
per quarter. “There 
wasn’t a lot of depth to the 
publication and we felt like we 
wanted to make something that was a 
little more important on campus and more 
relevant,” said Amy Forrest, editor of the  
1985 AgriNaturalist. 
“We decided to put more time into less issues and really try and 
give it a little more depth and a little more meaning and to try 
and pull more student activity into it.”

FUEL FOR THE FUTURE
  Those formative years of the magazine gave the publication 
fuel for the next few decades. The most recent transformation of 
the AgriNaturalist came in 2007 when Emily Buck, Ph.D., became 
the adviser. “The year that I was on the AgriNaturalist staff was 
Buck’s first year here [at Ohio State], and 
it was also her first year as the adviser 
for the class, so there were a lot of 
changes that were made that year,” said 
Emily Wickham, 2007 AgriNaturalist 
editor. “We focused a lot on creating 
a cohesive look and making it [the 
magazine] look like a formal publication 
and have everything go together.”
  The magazine’s new look brought a sharper focus to student 
organizations within the College of Food, Agricultural and 
Environmental Sciences, as well as advertisement sales. “When I 
took over in 2007, we were still working with a mentality of not 
always being a four-color piece, and I changed it that we would 
always be four color, causing our need for advertisement income 
to increase,” said Buck. “A push was made to increase this area 
of the publication and the staffs have exceeded anything I could 
have imagined.”

  As the publication 
has progressed and 

changed throughout the 
decades, so has the use of technology. 

Now, readers can follow the AgriNaturalist 
on Twitter and keep up with the staff’s progress using 

#agrinaturalist. The magazine even has its own website 
domain, hostedweb.cfaes.ohio-state.edu/agrinaturalist/index.
html, where anyone can view interactive PDFs of  
past magazines.

ONE MISSION
  The magazine has certainly evolved over the past 120 years, 
but one thing has remained the same. Since its start, the 
mission of the publication is to give students a practical, 

agricultural journalism experience. “The 
magazine was an excellent avenue for 
any ag communication major to have 
material published,” said Downing, in 
reference to her time on the staff. “We 
didn’t tackle controversial subjects; we 
weren’t investigative reporters. What 
we did was report on CFAES campus 

‘happenings’ and interesting professors.”
  The AgriNaturalist continues to grow and evolve with each 
edition. But, with the foundation that Dean Cunningham set in 
1894 and the technological innovations Buck has introduced, 
the publication is primed and ready for another successful 120 
years. “It is a chance for students in the major to have a real-
life experience where they publish a magazine and work from 
concept to sales to printing,” said Buck. “It has always been a 
favorite of our students and will continue to be an outlet for 
them to start their professional careers.”

“It is a chance for students in the major 
to have a real-life experience where 

they publish a magazine and work from 
concept to sales to printing.”

-Advisor Emily Buck, PhD
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MIRROR LAKE JUMP
“We don’t give a care for the whole state of Michigan” is taken 
to the extreme every year by thousands of students jumping in 
Mirror Lake the Tuesday night before the big game, regardless of 
how cold it is outside. From freezing temperatures to  
blistering wind, students never fail to partake in one of the 
greatest college traditions in the world. 

TBDBITL 
From script Ohio to incredible halftime shows, The Ohio State’s 
University Marching Band is known all across the country for 
being phenomenal. The OSUMB has a few traditions of their 
own, like script Ohio, dotting the “i”, Skull Session and being 
the largest all-brass instrument band! The OSUMB’s signature 
formation is scripting Ohio on the football field. It is one of the 
longest traditions in university history, and one of the many 
reasons why Ohio State has The Best Damn Band in The Land. 

VICTORY BELL
After each football game win, the victory bell rings for 15  
minutes as the fans leave the stadium. The bell has never 
missed a win! In 1965, a fraternity stole the bell’s clapper before 
the Iowa game and Ohio State still managed to get it to ring! 

NO M’S ALLOWED ON CAMPUS
Every year during Beat *ichigan Week, students wake up on  
Monday morning to every “M” on campus being covered with 
scarlet tape. It remains a mystery to students as to who pulls 
this off, but it continues to start the week out right by  
forgetting the letter “M” even exists. 

O-H-I-O 
Wherever students go, there will always be someone to com-
plete the OH-IO chant with, and a trip is never complete until a 
picture spelling out O-H-I-O has been captured. This tradition 
helps connect Buckeye alumni, and students with one another. 
“One of my best experiences at OSU has been running down the 
streets yelling ‘OH’ with thousands of other buckeyes,” Ohio State 
freshman, Sarah Bookman said. “We are all friends on game day!”

THE LONG WALK
What better way to test a couple’s love then attempting to walk 
the brick path across the oval, hand in hand, without anyone 
crossing their path when the ball in Orton Hall tower chimes? 
If successful, according to the legend, the couple is meant to be 
together forever and should close the deal with a kiss at the 
university’s seal. 

BUCKEYETHON 
3,683. The number of students this year that danced For The 
Kids: a newer, but promising tradition. BuckeyeThon is a 24-hour 
dance marathon held at the Ohio Union each winter to raise 
money to help the kids at Nationwide Children’s hospital, with 
the ultimate goal of helping cure pediatric cancer. BuckeyeThon 
is the biggest, student-run philanthropy at the university. In the 
past decade, this event has raised more than $2.5 million, and 

this year, Buckeyethon 2014 raised a new record of $767,227.78!

OVAL BEACH
Beach towels, frisbees, flip-flops, sunscreen and,... studying? 
Come warmer weather, the oval is known for student’s laying 
out to get some sun or study time. Even since switching to  
semesters, students still manage to partake in the oval beach.

THOMPSON’S HEAD 
Not only is Ohio State known for it’s football, but it has  
exceptional academics as well. Many students would say that 
rubbing the head of President William Oxley Thompson’s 
statue, as they enter and leave the library, contributes to their 
success at Ohio State. 

CARMEN OHIO
“Oh come, let’s sing Ohio’s praise and songs to Alma matter 
raise,” is sang together by every freshman class at convocation, 
multiple times throughout college careers at football games 
and pep rallies. Then all college careers are complete by singing 
Carmen Ohio once more at graduation, for the lyrics are quite 
fitting, “time and change will surely show, how firm they 
friendship … O-HI-O!” 

Ohio State Traditions
Top 10
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